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ORDER FROM YOUR DISTRIBUTOR 


ATLANTA. ... . . . Melvin S. Roos 
BALTIMORE . . .. .William’s Corporation 
BOSTON. ... .. . Eastern Displays, Inc. 
BUFFALO .. .. . Samuel C. Dutch & Son Z p 
CHICAGO... . .. . Hecht Fixture Co. 
CINCINNATI . . . General Display Corp. 
CLEVELAND . . Pribil Display & Sup. Co. A 
DENVER... . . . . Walter W. Martin 
DETROIT . . . . . The Art Products Co. 
KANSAS CITY. . National Equipment Corp. : te . 
LOS ANGELES | . Grossman & Silvers, Inc. ; 1. —_-. 
MINNEAPOLIS L. E. Hier Display Equip. Co. POE 3 of 10 winoows 
NEW ORLEANS. . . Gulf States Display . BY 
PHILADELPHIA Naythons Display Fixture Co. . * : Stix, Baer & Fuller 
PITTSBURGH ._ . Deweese Display Equip. Co. . ed ST. LOUIS 
pening . . «Northwest Display Equip. ‘ oe ssid 

T. LOUIS. . .Midwest Disp. Equip. Corp. . : 
SAN FRANCISCO Kehoe Display Fixture Co. \ : L85 DRESSES 
SEATTLE . Chas. T. Boyd, Disp. Equip. Co. ' ‘ on "Sacha-Francin¢ 
MONTREAL. . . Miller's Dis. Fixts., Reg’d. ea + SILHOUETTE 
HONOLULU. ...... . . Bader’s a A i, MANNEQUINS 


Se 


oth P la, C 


KORRECT-WAY co DISPLAY PRODUCTS 


e s 
Foaur* 











STENSGAARD OFFERS THESE FORCEFUL 


‘Do You Want THIS...or THIS?” Displays 
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NE- Yes. . . even children are forced into military training under the Axis ‘new order.'' There's A forceful display that informs everyone that this war is their war... that they have a 
\ no time for healthful, outdoor play, the heritage of every child . . . let people see what job to do. Will it be happy workers or harnessed slaves? Let people see what could happen. 


buying War Bonds means. 
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yas R-2003, American Family—or—Concentration Camp R-2004, Free Voting—or—Hitler Salute 
Security ond Happiness . . . surrounded by loved ones—sons, daughters, and grandchildren The American Way of Life. . . Government of the people — by the people — and for the 
. is possible only in a free country—not in a concentration camp under Axis rule. Tell people is not part of the Axis plans in their "‘New Order.'’ Help people understand what 
the facts with this dramatic display. their dollars mean — what Victory means to them. 
Portrays the Vivid A series of 8 very dramatic comparative subjects—photographs of genuine original oil paintings by famous artists—genuinely 
ss realistic photograph effect. These displays tell people the TRUTH—the facts. Make them realize the danger ahead IF we should 
Contrast of Life the LOSE this war! RENT THESE DISPLAYS—they will help you do your share of the job of informing the people in America’s 
a “all-out’’ Fight for Victory! Your windows CAN and SHOULD play a big part in America’s Victory Program. Use these in 
American Way and series all at one time or schedule one set at a time. 
Life Under Axis OFFERED TO YOU ON A PRACTICAL RENTAL BASIS — MAKE YOUR RESERVATIONS TODAY! 
7 ° q COMPLETE SETS PER COMPLETE SETS PER COMPLETE SETS PER 
WS Domination! 2 at $12.50 per set $ 25 WEEK * at $11.00 per set $4 WEEK ° 8 at $10.00 per set $ 80 WEEK 
y Packed 2 Sets to a Travel Case — Rentals confined to 2, 4, or 8 sets only. 
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* aed TODAY, display men have a new job—a tremendous job of 
== VICTORY _ TIMES === quickly and effectively portraying to millions the responsibili- 
=. - ties of those on the ‘‘home front.'' We must help them visual 


VICTORY DISPLAYS HELP ize their WAR jobs. Write today tor 


your copy of “VICTORY TIMES''—a 


MILLIONS VISUALIZE 24-page tabloid chockful of interesting 


ler 





- 
'$ THEIR WAR JOB H news and important information on 
diem visual education in Victory times. 
Ve a Pe panoreny IT'S FREE! 
FREE . . . just off the press—big 12- 


page brochure showing 44 Army Air 


McCURDY’S, Rochester, effectively portrayed the vivid contrast of life the American Force and 44 Naval Aviation Squadron 








2 way and life under Axis domination with the series of original oil paintings. +) ae Insignia on posters and comuras and 
EN kot Citizen's Defense Corps Insignia de- 
een — eee signs. Also suggestions and sketches on 
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how to use effectively in display. 
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The pride of the studio —the highlight of many a victory 


window. As smart and snappy as the new uniforms themselves. 


Immediate delivery 
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1942 THE COVER OUR NEXT ISSUE 


"Regardless of how much merchandise may be The striking shoe display shown on the Comes August, and displaymen turn eagerly to 
available in 1942, or how difficult or easy it may the new season which ushers in thoughts of cool 
be to sell that merchandise, we feel that proper cover this month is the work of Richard A. weather to come. You will find helpful ideas, photo- 
display of Kelvinator products, in attractive settings, graphs and articles in the August 15 issue for a wide 


Staines, display director for Vandever Dry variety of fall merchandise display, plus reports 


displays, consistently used, will help keep people from the four corners of the nation to keep you 
from forgetting our products during the present posted on current display. From the good neighbor 
emergency. —C. J. Coward, director of advertising is shown with a dramatic simplicity which standpoint, look for the Mexicana series of Adrian 
ond sales promotion, Kelvinator division, Nash- Delsman, Frederick & Nelson, Seattle; it is outstand- 
Kelvinator Corporation, Detroit. sets it off to best advantage. ing. 


is one of the most important jobs to be done. Good 


Goods Company, Tulsa. The merchandise 
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JUNIOR VITAMIN TWINS 
Designed by JEAN SPADEA in collaboration with ELIZABETH ARDEN and TOM LEE 


The smash hits at the advance press showing of Spadea Mannequins. 
The largest new line ever presented—1l14 models. 5 Junior Vitamin 
Girls—size 12—price $125.00. 9 Vitamin Ladies—size 14—price $135.00. 


SPADEA MANNEQUINS. tew vor ciry_praza 5.860 
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Victory Theme Dominates 


At 1.A.D.M. Convention 


. . « Ray W. Parks Elected President . . . New Managing Director Appointed 
. . » Chicago Selected As Next Convention City .. . 


The forty-fifth convention of the Inter 
national Association of Display Men, held at 
the Hotel Jefferson, St. Louis, June 28-July 
2 was a complete departure from the cus- 
annual gathering. The delegates- 
present in fair numbers despite war-time 
conditions—did not hear a single speech de- 
yoted to display from a technical angle as 
Instead, they found all speak- 
limited to a 
single subject—the Victory” 
program of the Victory Display Committee 
Prominent retailers, representatives of the 
United States Treasury department, and 
leading displaymen all selected this theme 
for their discussions. When the convention 
ended, no one present could possibly be un- 
aware of the importance attached to dis- 
play’s part in the victory effort, and the 
need for the cooperation of the individual 
displayman in the V. D. C. campaign. 
While the attendance was not as large as 
had been hoped for, the official registration 
of more than 500 was regarded by most as 


tomar) 


in the past. 
round-tables 
“Display for 


and 


ing sess1ons 


quite satisfactory under current conditions. 
Many exhibitors, however, commented that 
purchasing by the delegates was on a 
smaller scale than for many years. 

Several changes were made in the offi- 
cerial set-up of the I. A. D. M. during the 


Association Name Changed .. . 


convention, them being the election 
of Ray W. Parks, Leavitt 
tion, Manchester, N. H., as president to suc 
ceed Joseph McCann, S. Com 
pany, Washington, D. C., 
the past three years. John L. King, manag- 
ing director of the organization for the same 


among 
Stores Corpora 
Kann Sons 
who had served tor 


period of time, was replaced by the new 
president with Albert F. French, tor the past 
eight assistant general manager of 
Leavitt's, Manchester. The headquarters of 
the association will be transferred from 
Washington to the New Hampshire city. 
Other changes included the appointment of 
C. H. Fadem, Lyon Tailoring Company, 
Cleveland, as treasurer of the organization, 
Richard A. Staines, Vandever 
Company, Tulsa, 
a member of the board of directors. 

During a meeting of the board of 
tors late Wednesday afternoon it 
cided that the name “International 
Men,” which has 
the organization 


years 


succeeding 
Dry Goods who became 
direc- 
was de- 
Associa- 
been the 
for .many 


tion of Display 
official title “of 


—One of the Victory Display Committee 
luncheons at the |. A. D. M. convention; this 
one, participated in by many prominent 
Missouri retailers, drew an attendance of 


more than |,000— 


years, is no longer apt. It was accordingly 


voted to change the name to “International 
\ssociation of Display.” 

The usual quota of early arrivals were on 
hand early Sunday, June 28. Registration 
started that afternoon, with a large crowd 
attending the cocktail party in the evening. 

Formal took 
place Monday morning with a short address 
President McCann. The invo 
cation was given by Major Henry D. Koon, 
chaplain of Jefferson Barracks, 
after which William Dee Becker, mayor of 
St. Louis, officially presented the delegates 
with the keys to the city. The 
sion adjourned with the award of a number 


opening of the convention 


of greeting by 


near by 


short ses- 


of attendance prizes under the direction ot 
Otto Lasche, Kline's, convention director. 

The “Billion We Must” luncheon which 
followed attended by than 1,000 
persons, including many prominent Missour1 
retailers met with the displaymen to 
hear details of the big War 
Stamps drive for the month of July. Pre 
siding at the meeting Thomas N. 
Dysart, chairman of the War Savings com 
mittee of metropolitan St 
short talk by Mayor 
presentation, 
contrast 


Was more 
who 
Bonds and 
was 


Louis. Follow 
Becker, a 


~ aes 


ing a vocal 


and pictorial Louis 


Speaks,” dramatized the between 


VICTORY LUNCHEON 
45th ANNI s 


i 


Hotel Jeffers 


ee | 


June 28 - July 





—Two of the prominent speakers at the Vic- 
tory Display convention. . . . Top, Bert John- 
ston, advertising manager, Kroger Grocery & 
Baking Company, Cincinnati, co-chairman of 
the V. D. C. . . . Below, Major Benjamin H. 
Namm, chairman, National Retail Advisory 
Committee of the Treasury department— 


peaceful American cities and those that 
have been ravished by war elsewhere in the 
world and emphasized the necessity for the 
purchase of bonds and stamps in order to 
catastrophes here. The 
was written by M. J. Whitmar, of 
the publicity division of the Victory Display 
Committee. 

Bert Johnston, advertising manager, Kro- 
ger Grocery & Baking Company, Cincinnati, 
and co-chairman of the V. D. C., told 
Leslie Janes had been called on to organize 
a nation-wide display program which would 
put the immense selling power of this form 


prevent similar 


sketch 


how 


eo Corps thanks 
bo ert. present, and fu ; 
cooperation and oe 
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of advertising behind whatever themes the 
government most desired to emphasize from 
time to time. He paid high tribute to the 
work of Janes, who is national display direc- 
tor of Sears, Roebuck & Co., Chicago. John- 
ston went on to outline the objectives of 
the Victory Display campaign, pointing out 
that in essence the plan involves the pledg- 
ing of a given amount of window display 
space by each merchant in the country for 
the duration. “There will eventually be 
more than 1,000 community chairmen ap- 
pointed,” he said, “and we will have more 
than 25,000 displaymen working for the 
V. D.C.” More than 250,000 windows have 
already been pledged, according to Johnston. 
In stressing the importance and value of 
display in selling patriotic themes to the 
public, he commented that one chain organi- 
zation of 1,600 stores credits its display win- 
dows with more than six million sales im- 
pressions each day. 

His talk concluded with the unveiling of 
five Victory Display Committee theme dis- 
plays which had been installed around the 
balcony overlooking the room. 

Major Benjamin H. Namm, national 
chairman, Retail Advisory committee, was 
next the program. In a short talk he 
praised the Victory Display Committee's ef- 
forts, stating that the movement would be a 


on 
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good thing from the standpoint of both . \s- 
play and retailing. 
“For the first time, window displays re 


—Albert F. French, 
managing director, |. A. D.— 


being harnessed to do a selling job for the 
government,” commented Edward Pulte, Jr., 
chief of the retail division of the 
Treasury department. “The cooperation of 
the Victory Display Committee will mean 
the sale of millions of dollars worth of War 
Bonds and Stamps.” He went on to suggest 
special window and interior displays for the 
national celebration of “Heroes’ Day” on 
July 17, and concluded by saying: “We 
know that no medium of advertising reaches 


stores 


—Above, at the Tuesday morning breakfast 
for manufacturers. Left to right, Les Lear, 
manager of the Washington headquarters of 
the V. D. C.; Trowbridge Stanley, president, 
L. A. Darling Company, Bronson, Mich., and 
head of the Manufacturers’ committee; Leslie 
Janes, national display director, Sears, Roe- 
buck & Co., Chicago, national V. D. C. chair- 
man; Findley Williams, vice-president, W. L. 
Stensgaard & Co., head of the design com- 
mittee— 


—At left, in the foreground, left to right: 
George Westerman, Commonwealth-Southern 
Corporation, Jackson, Mich.; Brigadier Gen 
eral Robert Denig, U. S. Marine Corps; How- 
ard Oehler, Wieboldt's, Chicago. . . . Standing 
at the extreme left is Carl V. Haecker, assist- 
ant sales promotion manager, W. T. Grant 
Company, New York City. Directly behind the 
poster is Leslie Janes, national V. D. C. chair 
man, flanked on each side by General Denigs 
aides— 
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as many prospects, no medium of advertising 
can be as dramatic, no medium of advertis- 
ing can create such an urge to buy as win- 
dow displays.” 


—C. H. Fadem, new treasurer 


of the |. A. D.— 


The final speaker at the Monday luncheon 
session was Branch Rickey, general man- 
ager of the St. Louis “Cardinals,” and chair- 
man of the Missouri state bond sales com- 
mittee, who confined himself to an inspira- 
tional patriotic talk. 

The meeting ended with the presentation 
of a special “Thank you” poster for the 
I A. D. M., made up on behalf of the 
United States Marine Corps and presented 
by Brigadier General Robert L. Denig. 

One of the highlights of the convention 
was a testimonial dinner given Monday eve- 
ning by Ralph W. Adler, Jas. B. Williams, 
Inc, New York City, in honor of Leslie 
Janes. One hundred and fifteen were pres- 
ent at the affair, held at the Chase Roof, the 
guests of honor including General Denig, his 
aides, and distinguished displaymen from all 
parts of the country. Carl V. Haecker, as- 
sistant sales promotion manager, W.. T. 
Grant & Co., New York City, was master of 
ceremonies. 

Monday night the convention delegates 
joined some 12,000 St. Louisans in attending 
a performance of “Hit the Deck” at the 
Municipal Outdoor Opera. An _ excellent 
cast and a number of superbly performed 
specialty numbers made the evening most 
enjoyable. 

One of the most important meetings of 
the convention was held Tuesday morning 
in the form of a manufacturers’ breakfast, 
at which time Trowbridge Stanley, presi- 
dent, L. A. Darling Company, Bronson, 
Mich., outlined the part of display manufac- 
turers in the Victory Display Committee's 
program. The meeting was well attended 
and those present were frank in their com- 
mendation of Stanley for his excellent pres- 
entation as chairman of the manufacturers’ 
committee of the V. D. C. Much interest 
was shown, as indicated by questions from 
all parts of the room, and a number of lead- 
ing display factors expressed their approval 
of the plan. The consensus of opinion was 
that the V. D. C. program gives the manu- 
lacturers a splendid opportunity to be of 
service to the nation and the display field, 
and at the same time will help to tide the 
through an otherwise extremely 
period. 
ose at the meeting were told of the 
cial problems connected with the V. D. 


istry 
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C. and were asked to pledge themselves to 
contribute to the general fund. No set 
amounts were suggested, it being left to the 
individual firm to decide how much it could 
reasonably donate. While the thus 
pledged were not divulged, it is known that 
one company is contributing $1,800, and sev- 
eral others were reported to have set aside 
as much as $1,000 or more. 

For the Tuesday luncheon the master of 
ceremonies was John Jacobs, of Radio Sta- 
tion KMOX. He introduced Leslie K. Lear, 
director of the Washington office of the 
V. D. C. (Lear’s complete address is given 
elsewhere in this issue.) Carl V. 
then read the “Statement of Purpose and 
Promise of Fulfillment” of the V. D. C. 

In a lengthy address, Brigadier General 


sums 


Haecker 


—Crowds were plentiful around the Korrect- 

Way Display Products booth. A glance at the 

photographs will reveal at least one good 
reason why— 


Denig asked for display’s help in securing 
enlistments for the U. S. Marines and 


thanked displaymen and retailers for help 


already extended through the medium of 
display. 

Much to everyone's disappointment, Frank 
Isbey, Michigan state chairman for the bond 
and stamp committee, spoke for only three 
or four minutes, but during that short space 
he made his audience realize why he is 
rightly regarded as among the nation’s top 
speakers. Peculiarly enough, few of his 
hearers seemed to recall the details of what 
he said, remembering his talk only as an 
inspirational one which carried with it a 
plea for every citizen to do more and more 
for eventual victory in war and in the peace 
to follow. 

An impressive part of the noon program 
was the induction into the Marine Corps ot 
three young men from St. Louis. 

For the evening's entertainment the dele- 

[Continued on page 41) 
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“Peaks Of Progress” 


Kautmann's sounded the open- 
Pittsburgh's 
program when Laszlo Gabor, display direc- 
“Peaks of Progress for Vic- 
in June, with the complete bat- 


This year 
ing note for victory display 
tor, opened the 
tory” early 
tery of ten displays devoted to inspirational 
war themes 

In the 


each year’s achievements 


Gabor’s skill in’ portraying 


through the me- 


past, 
dium of display—has been well established. 
But this year the mere recounting of impor- 
tant accomplishments would have been much 
that 
unmindtul of the 
this 
event the “Peaks of 


head in the 
rest of the 
birthday 


like the ostrich sticks its 


sand quite 
world. So for seventy-first 
Progress” series chose 
for its keynote the theme of “Democracy in 
\ction.’ 

Ten dramatic stories, 
factor in our efforts, made up the 
“Peaks of Victory” 


The titles of each display are 


each a contributing 
war 
Progress for exhibit. 
seli explana- 
tors 

\xis Barbarism. 


Front. 


1. Democracy Fights 


Home 


2. America’s 
3. Defense Workers. 
Fighting Spirit of Democracy. 
American Unity. 


By HAROLD F. HETRICK 
Pittsburgh 


6. Fitness for Freedom. 
Women at War. 
Civilians 
Soldiers of the 
Forces. 

10. U. S. Navy Protects 
\merica Shields 

These titles are interesting both for their 

and the fact that they 

by people representing labor, industry, and 


Become Soldiers. 
Clouds, 
Two Oceans, 
Four Freedoms. 
chosen 


scope were 


the professions. The committee making the 
window selections bore a quasi-official char- 
was none other than 
Andrey <Avinoff, 
In a 


acter as the chairman 
Pittsburgh's famed Dr. 
the Carnegie museum. 
Kaufmann’s “Peaks of have be- 
come a community project, for over 100,000 
children take 
selection of the various displays. 


head of sense, 


Progress” 
contest for 


school part in a 


—Ten windows were given to Kaufman's annual 
"Peaks of Progress’ exhibit this year, follow- 
ing the theme of "Democracy in Action."" The 
upper portion of each display is pictured here; 
the lower section bore a hooded lamp which 
illuminated the block-letter titles below. The 
subjects to be covered by the displays were 
selected by a semi-official committee. Laszlo 
Gabor is Kaufmann's display director— 


Our Air 


Although the exhibit remains in the store's 
main windows for one month, three months 
of previous preparation come before th: 
opening. 

Many 
cussed before the committee arrived at te: 
subjects which best told the story of demox 
racy in action. After much titles 
that like slogans were chosen so 
that the passer-by would catch the spirit ot 
each display at a glance. 

In the past, the “Peaks of Progress” have 
and outstanding for their 
presentation of statistics in pictorial form 
This vear Gabor chose t 

Quite wisely he decided 
that the main task was not to present facts 
deliberation, but to inspire, to 
arouse people with a burning desire to win 
this For this after 
months of assembling a wide collection ot 
photographs, the and 


proposed window topics were dis 


debate, 
sounded 


been unusual 
visual education. 
use other methods. 


for slow 


war. reason several 


photomontage large 
blow-up were used most widely. 

To give depth the photographs were cut 
out and brought out from their backgrounds 
Dramatic deciding factor 
for the inclusion of each print. 

The street went 


contrast was the 


man in the away tron 
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each of these displays with a good idea of 
his American way of life in relation to the 
Axis new world order. Two powerful lines 
of text, one the head of President 
Roosevelt on an American flag as its symbol 
and the other using Hitler's head on an Axis 
flag in a similar way, proclaim the central 
theme of each display in direct quotes from 


using 


speeches of Hitler and President Roosevelt. 
The public liked this device very much, 
for it showed briefly and dramatically the 
irreconcilable philosophies of the United 
Nations and of the Axis. 

At the opening program for the “Peaks of 
Progress,” Wendell Wilkie called the 
“something unique in America in de- 
democracy.” Other prominent 
speakers chosen for their connection with 
the theme included Dr. George Gallup of 
the American Institute of Public Opinion; 
Major Alexander de Seversky, the famous 
aviation critic and designer; Raymond 
Clapper, widely read columnist; Louis Doli- 
vet, a French editor, and Dr. Ezequiel Pa- 
dilla, foreign minister of Mexico, who spoke 
over an international telephone 
from Mexico City. To this breakfast 
bration the leading civic, and edu- 
cational leaders of Pittsburgh were invited, 
the past. 

The various displays are arranged in such 
a manner that a unfolds 
for those who start at the beginning and go 
to the the 
course, quite interesting if viewed separately. 

To convey to the public the great contrast 
between the Axis and the [ 
life, this 


dis- 
plays 
fense of 


hoc k-up 
cele- 


social, 
as in 


continuous story 


end of exhibit. Each is, of 


\merican way ot 


Gabor stressed theme wherever 


a is 


THE WEAPONS FOR VICTORY ARE IM THE HANDS OF AMERICA S 
%., FEWSE WORKERS 


DISPLAY 


—Nearly every one of these displays showed 
the direct contrast between American life and 
that in Axis countries. Each window bore a 
quotation by Adolph Hitler, stating his theories 
of world oppression and bloodshed, and a 
statement by President Roosevelt along directly 
opposite lines. Many prominent people 
attended the official unveiling of the ‘Peaks 
of Progress’ — 


display, a 
back of a 
picking tulips; in the 
the the Statue 
ot Liberty soared high over a photograph of 
the bombed House of Commons; in_ the 
“Women at War” display, a falling bomb 
fell child, while at the 
bottom of the window was the striking quo- 
tation from the president: “The world 1s 
too small for both Hitler and God.” In an- 
America’s “Soldiers of De- 
mocracy” contrasted 
and Japs, taught from the cradle in the art 


the “Democracy” 
apartment 
Dutch girl 
Freedoms,” 


possible. In 
bombed 
smiling 


house stood 


“Four torch of 


near a woman and 


other window, 


were with Germans 


Oot war. 


One of the novel exhibits, “Fitness 


Freedom,” the 
human body, with streamers leading out to 


most 
for showed a diagram of 
the proper food items for daily diet require 
ments. 

That the public caught the message 
the “Peaks of 
was quite obvious to 


and 
Vic 


who had 


spirit of Progress for 
tory” 


the time to follow the reactions of the crowd 


anyone 
in the street—working girls pointing out on 
the the location ot their 
friend; showing their best girl the 
samples of the army field rations in the nu- 


navy map sailor 


S¢ yidiers 


ss 
> % . = 
eS ° oe CRRATE A WEN CEMMAUTE OR ROTH ARE 
studying the 


the ad 
thousands 


intellectuals 

display 
the 

of average shoppers taking time off to look, 


all- 


trition window; 


democracy and discussing 


vantages of American way: 


to read, and to learn about America’s 
out war effort. 

If any one display could be voted as the 
mot there little doubt 


but that the “Fighting Spirit” window would 


popular, would be 
come out on top, dominated as it was by a 
striking portrait of MacArthur 
told the story of the 
men on Bataan and Wake 
floor of the exhibit was a 
Wake island, buil 
the U. S. 
the 
shall win or we shall die,” 
one stop and take off 
American, then to go 


General 
gallant 
On the 
model ot 


This display 
island. 
scale 
from plans furnished by 
something 
that makes every 
hat to a 
with a 


Marines. There is 


about general's brave statement: 


his great 
away renewed 
plege to fight twice as hard for this America 
of ours. 

The 
part in the “Display for Victory” 


Peaks of Progress are doing their 


campaign. 


Barrango Misses Convention 


By Sudden Illness 


C. Barrango, C. 


Barrango Company, San 
the St. 


because of a 


Francisco, was compelled to miss 
Louis I. A. D. M 
attack of 
gency operation was necessary, and late re 
that he had a 


Barrango is well 


convention 


sudden appendicitis. An emer 


indicate has complete 
the 


display trade for his exceptionally fine male 


ports 


recovery. known to 


mannequins, in which he has_ specialized 


tor many years. 



















with the rest of the nation, 
retail stores of Los Angeles, Beverly Hills 
and Hollywood had a huge “White-out for 
Victory” campaign July 1. In 
every store the campaign began in the same 
way, with a 15-minute period at noon when 
all normal was and 


In common 


beginning 


business suspended 


every sales person was instructed to sell 
nothing over the counter but bonds and 
stamps. Under the national slogan, “Re- 


tailers for Victory,” the stores were cooper- 
attempt to stamp and 
nation-wide total of a 
billion dollars per month. For several days, 
all types of advertising and sales promotion, 


ating in the boost 


bond sales to a 


including window displays, were employed 
toward this one end. Whistles, bells and 
bugles signaled the beginning of the “White- 
out” and marked the impressive 
ceremonies in Some 


start of 
stores 
were so eager to sell bonds that they offered 
them on convenient charge pur- 
Throughout the month of July 


many stores. 
accounts 
chase plans. 
events is 
planned to keep the campaign “hot,” and to 
focus attention on the merchants’ stamp 


a continuous series of special 


activities. 
The war industries have brought a tre- 


selling 


mendous new market to Southern Cali- 
fornia. The thousands of workers, both 
men and women, who are devoting their 


present lives to the making and assembling 
of vital materials, have many and_ varied 
requirements that have to be supplied. Espe- 


cially the women in aircraft plants, who 
must carry tools and beauty aids in one 
box, and must have uniforms which are 


sturdy yet have considerable “male appeal.” 
Many window displays have been designed 
to cater to this market. 

The department stores of Southern Cali- 
fornia, a vital military area, have incorpo- 
rated those 


“precautionary measures” the 


government has deemed essential for safety, 
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Los Angeles “White-Out” for 


By HERB CROSS 
"Dick" Whittington, Los Angeles 
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but have not gone in for elaborate air raid 
set-ups as is sometimes believed. In fact, 
it is a common observation that less “extra 
measures” have been used here than in most 
any other coastal territory. Should a black- 
out come to Los Angeles, all lights would go 
out at once; no dim-outs are allowed. De- 
partment store lights, including interior and 
window displays have been put on single 


heavy duty switches. The store watchman 
is never very far from this switch. Ordi- 
narily under normal conditions window 
lights go out at about 10:30 p. m. Gauze 


coverings or blackout shades have not been 
used extensively. 


























fewel 


becoming 
and farther between, there is still plenty of 


Though playtimes are 
play going on. When Los Angeles had its 
famous Horse show in June, Carl W. Ahl- 
roth, display director of The May Company, 
devoted one window to its promotion. The 
background of the showing, as pictured here, 
was very clever. It was first a solid panel, 
painted and stained like knotty pine, then 
seven tiny doors were cut in it. The doors 
were braced realistically, and looked for all 
the world like stable Within the 
“Stables” were championship trophies in- 
stead of thoroughbreds. Attached to the 
were prize ribbons and emblems. 
Framed photographs and paintings of re- 
nowned horse events were also on the back- 
ground. On the window floor was hay, some 
of which was baled. The window card which 
read “You're ready for the Hose Show,” was 
stained to match the background. Two man- 
nequins in riding clothes were used in the 


doors. 


doors 


showing. 

The stipulations for suitable apparel to 
be worn by women workers in the aircraft 
plants are many and varied. Innumerable 
hazards have been eliminated by having 
women wear uniforms rather than loose-fit- 
ting dresses and blouses which are liable to 
get caught in the machines. With an eye 
toward the need for the ideal clothing fot 


—Top, John E. Cooke at Coulter's makes effec- 
tive use of the approved V. D. C. theme, "An 
Open Letter to Johnny." . . . Bottom, another 
original treatment of the same theme at 
Bullock's. . . . (All photographs by courtesy 
of “Dick"’ Whittington, Los Angeles) — 
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lis type of work Robinson’s devoted a win- 
iow to the uniforms for workers in two 
local aircraft plants. The clothes shown 
are smart, yet efficient and inexpensive. 
Three mannequins were used in the showing. 
One was a welder, another an assembly 
line worker, the other an office clerk. In 
order to define the different uniforms for 
the three types of work, Harvey Pettit, dis- 
play director, had a very complete aircraft 
“shop” scene constructed in the window. 
The girl welder was beside a table full of 
blueprints; standing at one side were the 
acetylene tanks. She held her torch in one 
hand. The assembly worker was standing 
beside three very realistic looking airplane 
tail structures. The office clerk was opening 
a filing cabinet. All this action was con- 
tained in one single display, yet each story 
was told deliberately and plainly. On the 
background was an imitation “window” 
which gave the impression that the display 
overlooked an airport. The painted scene 
behind the “window” was a busy army base 
complete with barrage balloons. 

Window displays played an integral part 
in the promotion of the “Retailers for Vic- 
tory” campaign. One window which at- 
tracted thousands of Wilshire boulevard 
passersby was at Coulter’s, and was de- 
signed by Display Director John E. Cooke. 
The showing was titled “An open Letter to 
Johnny . . . who doesn’t work here any 
more.” The feature of the window was a 
huge letter which started, “Dear Johnny 

” and told how we, the non-combatants, 
were doing everything in our power to make 
things easier for “him” on the fighting 
front. A very dramatic cut-out figure of a 
tough-looking soldier in action, was at one 
side. The lights and shadows and “torn” 
pant leg on this soldier carried tremendous 
weight in the stamp and bond drive at this 
store as it greatly impressed all who saw it. 
Wooden block figures of Uncle Sam and a 
Red Cross nurse completed the window dis- 
play. 

The “Open letter to Johnny . . . who 
doesn’t work here any more” theme was also 











carried out in a dramatic window at Bul- 
lock’s. An unusual stamp and bond tech- 
nique was applied in this window. Covering 
all but the center portion of the window 
glass was a huge cardboard with the mes- 
sage, “Buy War Stamps and Bonds,” printed 
over its entirety. In the background was a 
huge white star on a blue field, with smaller 
stars at either side. Before the background 





was a setting of a soldier “going over the 
top.” This setting was realistic with its 
imitation barbed wire fence and mud bank, 
all cut out and stained cardboard. The 
“letter to Johnny” was at one side. The 
window was forcefully illuminated. 
Another window devoted exclusively to 
boost the sale of bonds and stamps was at 
Robinson's, and was designed by Harvey 
Pettit. A statue of a powerful American 
[Continued on page 47] 


—Top, a conventional setting by Harvey Pettit 
for Robinson's demonstrates the variety of 
treatments possible for Victory windows. 

Center, another display by Pettit showing 
smart apparel for women defense workers. . . . 
Bottom, Carl W. Ahlroth features the famous 
Horse Show in an interesting display for The 
May Company— 
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PROMOTIONS 
by Louis Gehring 


Display Designer and Consultant 


Here we have a series of back-to- 
school promotions. Now, more than 
ever, education plays an important 
part for the youth of your nation. 
School promotions should stimulate 
patriotism in their displays. An amus- 
ing note is struck in this particular 
sketch which tells the story of a lass 
whose heart now belongs to the Navy. 











The wise old owl in the old oak tree makes 
a perfect theme for the younger set. His 
counsel might be used as caption to read: 
‘Be wise, economize! Our school togs give 
you maximum wear at a minimum price.’ 








LET US BE Yaur 


RULE Fer me 


REST IN SCHOOL CLOTHES 

















A large ruler serves as a measure of qual- 
ity and workmanship for the store's school 
apparel. The caption might read: "'Let us 
be your rule for the best in school clothes. 
Inch by inch we measure such features as 
simplicity, good colors, fine fabrics, good 


taste, fine finish and new styles." 
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The spirit of young America is ex- 
pressed in this study which depicts a 
modern conception of a campus set- 
ting cut from wall board. Students 
with luggage are informally grouped 
about the setting. Local school colors 
and pennants may be displayed 
among other accessories. 





































Another college or prep school number features 
books and other items that play a major part in 
college activities. This makes a good display for 
campus footwear. The letter might read ‘Dear 
Dad—Thanks for the check. | bought those shoes 
at Blank's, and some nifty socks—and they were 
so reasonable that | have money left for some War 
Stamps. We are all doing our bit here. Love to 
Mom, Paul. 








The subject of industrial education presents 
an opportunity to display young men's 
shirts or work clothes. A drawing board 
with its drafting instruments and other ma- 
chine shop equipment can be used effec- 
tively in this display. 
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urrent New York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studios, New York City 


“The greenest in your own 
backyard” has been the persuasive credo of 
the displays. The self-sufficiency of the 
home, which so truly symbolizes the spirit- 
ual foundation of the American way of life 
and what we are fighting for, has been ap- 
favorite summer 


grass grows 


depicted as the 
resort this “open-air week-end 
in Manhattzn” to use the headline of a 
Bergdorf Goodman's, 


pealingly 
season. An 
series of windows at 
discoveries and diversions 
from having tea or barbecue in the garden 
to rocking on your own front porch. All of 
which is helpful and good in these distract- 
ing days to prove the values of true rela- 


offers countless 


tionships and in keeping before us the kind 
of world men ought to live in. 

However, these displays but led up to a 
crescendo of patriotic displays in celebrat- 
the signing of the 
and a silent 
will die for 


anniversary of 
Independence 
bravely men 


ing the 
Declaration of 
reminder of how 
liberty. 

“Bonds Buy Guns” made the brief and 
pertinent message in one of a series of 
Fourth of July windows created by Display 
Director John A. Rosenberg at Abraham- 
Straus. The message was carried out in 
white letters against a French blue back- 
ground. The arm of Uncle Sam holding a 
rifle thus symbolizes the might of the na- 
tion. The hand that holds the gun was 
flesh toned and carved of wood; the arm, 
rising from a four step white pedestal, is 
finished in the red, white and blue stripes 
and stars. The outside frame of the setting 
was gray with an inner frame of white. 
Simplicity and perfect proportion character- 
ized this display directed to enlist the means 
to defend our country. 


This interesting patriotic window by Dis- 
play Director Sabaty of L. Bamberger’s, 
Newark, is semi-permanent, the “calendar” 
being changed accordingly each month. 
The frame for the calendar is white; the 
subdivisions, making the space for the dates, 
are painted red and the large numerals are 
of wood painted in black. “July” is spelled 
out in red letters and the eagle is sculp- 
tured of two tones of gold papers. In 
changing the calendar each month, the his- 
torical fitted in with miniatures 
symbolizing that particular event. In this 
display of the month of July, a Liberty Bell 
occupies the 4th; a world 
globe, in the space for the 10th, commemo- 
rates Howard Hughes’ fastest round-the- 
world flight in 1938; a miniature bridge, in 
the space for the llth of the month, signi- 
opening of the Borough bridge 
in 1936; the Postal System was estab- 
lished in 1775, and July 28, 1914, is un- 
forgettable as the day when the first World 
War started. White stars on a navy blue 
background makes the window canopy; red 
and white stripe fabric is carried to right 
and left from the foreground of the setting 
to back of the “calendar” and side panels 
just back of the window glass are red and 
white horizontal stripes. White plaster 
hands holding War Bonds and Stamps 
books are spaced across the floor of the 
window with mounted and framed War Bond 
and Victory posters placed about the display. 
“On the American Scene” is painted in 
white letters on the left side of the window 


‘ 


dates are 


space for the 


fies the 


glass. 

Black and white, one of the most effective 
of color combinations in windows, made the 
theme employed by Display Manager Joseph 





Dultz for a stretch of neckwear displays at 
Bloomingdales. 

“Dress up your Dress with Neckwear” 
made the fashion message for window copy. 
A panel of fish net dyed black was stretched 
taut from a four-sided black wood frame, 
this unit slanting from the backwall to the 
foreground and filling the entire window 
space. A mannequin was posed through a 
circular cut-out off center of the fish net 
panel. In each of the displays the manne- 
quin wore black dress and hat with white 
collar. Neckwear in a great variety of 
styles, though all in white, was spaced over 
the net panel. The walls of the window 
were finished in dull black and black car- 
peting used on the floor. These successful 
windows remained in for a full week. 

As an interior “assortment display” a 
series of units used in the Beach Shop at 
Bamberger’s are outstanding. Two large 
and real carriage or cart wheels make the 
two end pieces. These are painted white 
with the axle in each painted yellow. Two 
horizontal rods are carried between these 
two wheels with the bathing suits hung on 
these two The wood supports for 
each wheel are painted a fuschia color. Six 
of these practical units are spaced through 
the shop. Cards with size and price range 
are used on each wheel, making it possible 
for the customers to make their own 
tion. 

“Rocking on 


rods. 


selec- 


your own Front Porch- 


—Above, a simple message "Bonds Buy Guns!" 
featured a series of Fourth of July windows 
for Abraham-Straus by Display Director John 
A. Rosenberg. . . . At left, this beautiful cot- 
tage setting emphasizes the “stay-at-home” 
theme for The Tailored Woman by Display 
Manager Krimstock. . . . (All photographs by 
courtesy of Virginia Roehl Studios, New York 
City) — 
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hese Tailored Woman _ no-place-like-home 
asuals” made the message for a charming 
foyer window at the Tailored Woman. A 
lelightful cottage porch realistic in every 
letail was installed by Display Manager 
Krimstock. The setting was painted in a 
fresh apple green. Ruffled white organdie 
curtains were hung at the window with pots 
if red geraniums spaced in the window sill. 
Shrubs and vines are planted abundantly 
and white gravel makes a little border for 
the plants. Obviously the “girls” have 
agreed there is no place like home and are 
thoroughly enjoying their gossip in com- 





fort. Ice tea and lemonade glasses, palm 
leaf fans, a parasol hooked on the balus- 
trade, a hat and knitting bag hung on the 
chair are familiar touches, including the 
mail box placed by the door with the actual 
street number of the Shop “712” showing in 
red numerals just above the letter box. The 
second window at this time was fitted with 
a barbecue grill, the cooking of the steak, 
frankfurters and rolls keeping the manne- 
quins occupied. 

“Father Takes Black-Outs rather Seri- 
ously—Joking aside he’s doing a mighty fine 


Sgt 
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job of protecting your home. Ease that 
job and his off duty hours with these 
Father’s Day gifts from the Men’s Floor” 
read the copy in one of a series of timely 
and imaginative settings used by Display 
Director Dana O’Clare at Lord & Taylor’s. 
The background, depicting a room, was 
painted dull black—the side wings to the 
left showing large and small electric bulbs 
painted on in white with cross marks in red. 
Through the slightly opened door in the 
backwall, a stream of light pours across 
the floor of the window with “No ... No 

No” written in large red letters across 
this yellow painted area which simulates the 
escaping light. Father holds a bottle of 
black shoe polish in one hand and _ with 
the other hand is applying the polish to his 
face. Proudly he wears an air warden band 
and is also equipped with a wrist flash 
light. Black chairs upholstered in black 
patent and a black lacquer table make dis- 
play fixtures for showing many of the pieces 
of merchandise suggested for gifts. The 
door and the floor of the window were out- 
lined in “Cat's Eye”—a fabric which glows 
for four hours after artificial lights have 
been extinguished. 


































































































Nichols Now President 
Of Detroit Club 


At the annual election meeting of the De- 


troit Display Club in June, J. C. Nichols, 
display director of The Ernst Kern Com- 
pany, was elected president of the organiza 
tion. The four vice-presidents named are 
William G. Toll, Sam’s Cut-Rate Depart- 
ment Store; James Loutitt, Loutitt’s Display 
Service; Harold W. Schultz, Richman’s 
Grand River store, and George Davies, Cun- 
ningham’s Drug Stores. Robert M. Davies 
is the new secretary, and Ralph D. Johnson, 
J. L. Hudson Company, continues as treas- 
urer for his third term. 

The annual picnic of the club was held on 
June 14 at the country home of Carl Bromel, 
Carl Bromel & Sons, near Milford, Mich. 
After an afternoon of games and a top- 
flight exhibition of magic by Stanley Noxon, 
of Haurer’s, Inc., a barbecue was served 
under the supervision of the Ladies’ Aux- 
iliary. 


Vacation Trip Won 
By Luther Harbin 

First prize in the national Fishermen's 
week display contest, sponsored by The 
Sporting Goods Dealer, St. Louis, has been 
awarded to Luther Harbin, Gadsden Hard- 
ware Company, Gadsden, Ala. The award 
consists of an all-expense-paid trip for Har- 
bin and his wife to Minnesota, with a week's 
time at a fishing resort near Bemidji, Minn 

Second prize, consisting of a special radio 
trophy, went to C. E. Kirk, C. B. Kirk 
Company, Muncie, Ind. A clock and pen 
set for third place was won by Frank E. 
Billock, S. & H. Sporting Goods Company, 
La Crosse, Wis., and fourth prize was won 
by T. Jimmie Poitras, Morley Brothers, Sag 
inaw, Mich. E. M. Beene, Leonard's, Fort 
Worth, placed fifth. 


—At top, Display Director Sabaty at Bam- 
berger'’s creates a semi-permanent bond win- 
dow with giant calendar featuring important 
events in miniature. . . . Center, an unusual 
silhouette treatment of feminine neckwear by 
Display Manager Joseph Dultz at Blooming- 
dale's. . . . At bottom, the air raid warden 
gets a skillful play in a black-out setting by 
Dana O'Clare at Lord & Taylor 
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The Manufacturers’ Two-Front Program 








When the program committee for this Vic- 
tory convention was planning the informa- 
tive talks which were to be given at this 
meeting, they felt that some expression 
should be made by the manufacturers, so 
that the displayman would have a complete 
picture of what his display manufacturer is 
contributing to the victory program. They 
requested me to present the ideas which | 
could gather from manufacturers of display, 
so that the material presented would be rep- 
of the entire group of manufac- 
would not be the experience of 


resentative 
turers and 
one or two organizations. 

I have tried to gather all the information 
that is available and will now try to give 
you the composite picture that was presented 
to me. 

As we all know, the war has been a chal- 
American, whether he be a 
manufacturers, distributor, or retailer, and 
has even been a challenge to those not in 
any business at all. Rationing, governmental 
restrictions, have affected the lives of all of 


lenge to every 


us. All America must now put forth that 
“all-out” war effort which we all agree 1s 
necessary for ultimate victory. This chal- 


lenge to business did not skip the display 
They, too, have many problems 
Priorities, curtailment orders, re- 
Before 


industry. 
to face. 
strictive regulations are but a few. 
we look into the problems of the manufac- 
turer, there are just a few thoughts which 
I am sure everyone subscribes to, but which 
will bear repeating just once more. Every- 
one realizes that it is the manufacturers who 
are the backbone of war material—that it is 
they who keep our supplied and 
armed, and that it is through their efforts 
that this phase of the war program will be 
licked. It is through the coordinated ac- 
complishments of the manufacturers and the 
armed forces that this war will be won. 
Every manufacturer, large and small, must 
and is meeting his quota of production set 
by the president and the War Production 


f« rees 


Board. 

As we all know, the Treasury Department 
has given the display industry another chal- 
lenge—that of doing a major portion of the 
work necessary, the salesmanship, or “eye- 
manship,” needed to sell War Bonds and 
Stamps. Naturally, this second challenge 
was also made to your display manufacturer. 
can see, this means a two-front 
manufacturer must 
plish successfully. In order to be successful, 
both jobs must be done well and with the 
utmost speed. Your manufacturer has two 
obligations, both of which will aid his coun- 
The first is to his government, giving 


As you 


that accom- 


job each 


try. 
the maximum amount of assistance in pro- 
ducing weapons and material of war so that 
our armed will be amply supplied. 
Combined with this obligation to his country 
for Victory” campaign, 


forces 


goes the “Display 


*Address before the I. A. D. M. 
Louts, 


convention, St 
July 1. 





By ALVIN M. MENDLE, President* 
American Fixture & Mfg. Co., St. Louis 


which we all feel will prove of great assist- 
ance in financing this war effort. 

The second obligation is to his regular 
clients in the display world, so that they 
can prove to the public the stability and 
sound economic structure of this country. 
The war must be taught to the American 
people by means of visual education. Display 
is that form of language and it is up to the 
manufacturers to give the displayman the 
tools to put this story across. At first the 
idea of no automobiles, no tires, curtailed 
sugar, gasoline and other commodities, cou- 
pled with the disappearance of many house- 
hold articles was difficult for Americans to 
Today, this education is begin- 
Radio is 


understand. 
ning to take hold on the public. 
doing its share, but it can not stop here— 
it must go further. The people must do more 
than just hear the story—they must see it 
portrayed vividly so that a lasting impres- 
sion is made. This is the second job that 
the manufacturers of display must do, and 
this can only be done through the display- 
mna. Let us look at these two obligations : 
first, the production of war implements, and 
second, telling the story through display to 
the people of this country, and then analyze 
these jobs. You will see that the task before 
your manufacturer is gigantic and that the 
job he is doing is truly for the benefit of 
all of us. I have been in close touch with 
the manufacturers’ group and have found 
the responsibilities assumed by all are tre- 
mendous. [ think I can speak for all manu- 
facturers in this industry when I say that 
we believe it is our duty to support the 
Victory Display Campaign regardless of 
whether we are making war materials or 
display equipment. We have accepted the 
challenge given us—we will succeed! 

In your everyday work you will find that 
certain types of equipment will become more 
difficult to obtain and in many instances 
you will find that there are no more to be 
had. Today many of the staple items of 
display are available from most manufactur- 
ers. Inventories are running low and many 
items are depleted. There will be no ration- 
ing of metal displayers or other units using 
critical materials, because your government 
feels that we can all get along satisfac- 
torily without them. It will be up to the 
individual displayman to use his ingenuity 
even more than in the past in building at- 
tractive displays. You will not be able to 
call on the manufacturer as much as has 
been your custom in the past, because he 
will be busy on war contracts. 

I would like to give you just a few in- 
teresting little sidelights on our particular 
organization. Because of the contacts I 
have made recently, [ am certain that our 
experience coincides with that of the ma- 
jority ot manufacturers. Today we are 
keeping our organization together at a sac- 
rifice so that when the war is won, our ac- 


tivities will not have to be curtailed. We 









will not have to go through another trans 
tory period such as we are experiencin 

today. Our factory is turning out war mat 

rial at a rate far beyond the wildest drean 

of any of us. This was only possible bx 

cause of a streamlining which took plac: 
throughout every department. This medern 

ization of our factory will be passed on t 

all our regular clients when the war is ove: 
The experience we are gaining can not b 
measured today. However, I feel that this 
experience will be for the benefit of all when 
we return to peace-time operations. 

Our Development Department is not stop 
ping its work even though their ideas can 
not be used at this time. We feel that you 
can not stop ideas—you can not stop cre 
ative minds from working and, even though 
you may have to shelve their work for a 
few months, many developments will be 
made which will drastically change the con 
cepts of display which we know today. We 
will be prepared—the new ideas, the new 
materials, and the new avenues of display 
will keep this industry one of the most 
fascinating of all. 

The men in our plant belong to the 10 per 
cent club—the 10 per cent club of buying 
War Bonds and Stamps. We feel that we 
have done a good job and I am sure that 
every company throughout the country has 
tried to do likewise. It has been our sole 
desire to give our fullest cooperation wher- 
ever possible, whenever we are called upon. 

Many of the manufacturers that I 
tacted have told me that their factories are 
anywhere from 50 to 100 per cent war plants 
today, which means that they are working 
for you, even though they may not be fur- 
nishing you displays. But I rather like to 
feel that the display industry, as a whole, 
should shoulder the two-front obligation 
which I outlined previously. Bullets and 
implements of war will help us win on the 
battle front. Displays of the right kind will 
help us build morale and win on the home 
front. This is the two fold opportunity and 
privilege of your display manufacturer. To 
paraphrase a paper which I recently read 
“Bullets and displays of the right caliber 
and quantity will help win this war.” 


con- 





Roy Samuel Dies 
After Long Illness 


Of interest to many displaymen, particu 
larly in the Northwest, is the recent deat! 
of Roy Samuel, formerly display director 
for the Pacific Power & Light Company, 
Yakima, Wash.. Samuel died after a sever: 
illness of some six months, leaving his wife. 


Mrs. May Samuel, a daughter, Marjorie 
an da son, Bill. 
Samuel was very active in the Pacific 


Coast Association of Display Men, and was 
convention director when the annual meet- 
ing was held in Yakima in 1937. He was 
also president of the Yakima Display Club 
for several years. 











SUE WILLIAMS STUDIO 


89 West 3rd Street 
NEW YORK CITY 


Presents 


Sculptured Backgrounds 


made from Honeycomb Paper 


Unit of Repeat 
24x36” 





Unit of Repeat 
24x36" 


< = 





CONSTRUCTION 


A repeat unit consists of honeycomb paper 
mounted on flexible cardboard so that it may 
be used on flat or curved surfaces. Put it up 
with a staple gun. 


PRICES 

Pattern A or Pattern B—each unit $ 2.60 
Either pattern—per dozen units 32.00 
Either pattern—per 1/2 gross units 175.00 
Either pattern—per gross units 335.00 


COLORS 


White, Black, Red, Royal Blue, Emerald Green, 
Magenta and Gold. Additional colors to order. 


Order before July 30th for August I5th Delivery 
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hicago Windows Remain Interesting 


To State street shop showmen, “blackout” 
is just another word in the dictionary. To 
thoroughfare itself has been 
churned up by local ditch diggers and drill 
masters until it looks as if Hirohito might 
have sneaked through for a succesful raid, 
but it isn't so—the pavementeers are merely 
having another fling. So far, the sidewalks 
are, for the most part, still intact and pedes- 
trians on both sides are being treated to an 
unusually brilliant pageant of summertime 
sensations that have been lined up by in- 
genious displaymen all along the busy way. 
store has its patriotic corner—its 
to the public to buy bonds or 
stamps, to > te 
rubber, save waste drippings or to “get in 
And emphasis is being focuse 1 


be sure, the 


Every 
silent plea 
support the save 
the ‘scrap.’ ” 
on “stay-at-home, 
that transportation is becoming some- 


play-at-home” themes 
now 
thing of a major problem to vacationists and 
pleasure seekers in general. On the whole, 
merchandise is taking a turn 
nevertheless, the windows 


toward the 
lack 


clever ap- 


practical; 


nothing in gayety, in charm or 


peal, as July mounts a new peak of sales 
appeal. 

In connection with the recent national all- 
out drive for war bond and stamp sales 
among the merchants of the country, down- 
town Chicago stores turned in some stirring 
displays. There was the prosect of Carson 
Pirie Scott & Co.’s Bill Campbell, a section 
of which appears here, captioned “Flags of 
United Nations” and showing “Old Glory” 
flanked by all her friends. 
allied identified by 
lettered cards in stand-up frames and down 


front a neat poster urged: “Keep Them Fly- 


Banners of the 


countries were hand- 


By KENDALL HULL 
Fred Kuehn & Co., Chicago 


Buy your war bonds and stamps 
at Carson's first floor booth Today.” The 
flags actually were kept flying by means of 
an electric fan in the background of the 
illumined window. 


= ' 
ing ! 


Cooper of Mandel 
eloquent 
Savings 


Director J. R. 
dramatically 
plea “Buy War 
Stamps and Bonds at Mandel Brothers” by 
the realistic behind-the-lines tab- 


Display 
Brothers staged a 


to passers-by to 


means of 


leau shown here. The scene showed a sec- 


— 


f 
& 
rhe 
WAR SAVINGS 
STAMPS AND 
BONDS A 


+k 


tion of painted stone wall (built of compo- 
sition board) ripped open as if by a bomb, 
and in the opening sat an American soldier 
in uniform and overseas cap reading a let- 
ter. Above his shoulder was a large replica 
of the supposed contents of this letter and a 
gigantic envelope, postmarked Chicago, and 
addressed as follows: “An Open Letter to 
Johnny ... Who Doesn't Work Here Any- 
more.” The letter read: 

“Dear Johnny: 

“You're in the Army now, Johnny. You're 
risking your life for us at home. We want 
you to know we aren't forgetting. We want 
you to know your job's waiting. 

“And that small as our contribution 1s 
compared with yours, we're all making one 
—the best we can. 

“We're out for Victory, Johnny, and for 
you, 

“And there’s not 
think of you when pay day comes and we 
save part of our pay in U. S. Stamps and 
Bonds. We're not proud of it, Johnny—ex- 
cept that it helps you get the fighting equip- 


one of us who doesnt 


ment you need. 
“It's just the least we can do, 
but we're doing it 100 per cent.” 
Above the reminder, lettered on 4 
shield-shaped poster and mounted on a red- 
white-and-blue standard, a flag fluttered 1 
A single spot fron 


Johnny, 


sales 


an electric breeze. 


—At top, a different treatment of the flags of 

the United Nations by Wm. Campbell, Carson 

Pirie Scott & Co. At left, the approved V. D. 

C. as executed by Display Director J. R. 

Cooper for Mandel Brothers. . . . (All photo- 

graphs by courtesy of Fred Kuehn & Co., 
Chicago)— 
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Three 5-foot enlargements—a soldier, a sailor. 
and a marine mounted on 150 point stock and 
die-cut as shown . . . printed by the photo- 
gravure process in rich sepia color. This set of 
three cut-outs solves the problem of adding new 
interest to your Victory Display Committee 
windows for several months ahead. . . . Perfect 


for U.S. Bonds and Stamps displays, Red Cross, 
U. S. O., recruit and other patriotic settings. 
Priced at $15.00 per set of three. 


Send for a set of these new cut-outs at once. 
Address The Adler-Jones Company, 521 South 
Wabash Avenue, Chicago, Illinois. 





We Invite Distributors To Investigate This Proposition 
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left highlighted Johnny and the letter, at 
same time leaving the border curtains 
the bomb pit in impressive shadow. 

A third patriotic window, not illustr. ed 
here, occupied the State and Randolph st. cet 
corner of Marshall Field & Co., wi cre 
Arthur Frazer is_ director of  dispiay. 
Centered in the tableau on a stepp up 
platform at back is a handsome, ¢.\\d- 
fringed American flag, its stars and stripes 
gracefully unfurled. And standing at salute 
on either side are life-sized cut-out s pia 
photographs of men in the various branches 
of service—the Army, Navy and Marines. 
Beneath the flag is the legend “Let's Keep 
It Flying.” And along with the reminder 
to buy stamps and bonds is a_blue-and- 
white placard reading: “We Can—We Must 
—We Will.” 

Slipping away from uniforms into the 
realm of fancy, we find over at the Fair a 
“Southern Belle” presentation so inspired 
we wonder if perhaps Display Supervisor 
Sam Blum may not have had the moon in 
his pocket when he dreamed it into exist- 
ence. The window is illustrated so you may 
see for yourself the enchanting story-book 
house painted by an imaginative brush and 
inviting you to walk up its railinged steps 
which are given a realistic touch by one 
practical step and newel rails at the bottom. 
A painted wall sweeps round to the front 
with the rest of the cyclorama which is 
brought to life by background trees, hang- 
ing moss over head and a growth of artifi- 
cial vines at left. A threesome of pretty 
mannequins in frilly, fragile cotton floor- 
length frocks are limelighted by a charm- 
ingly old-fashioned garden lamp that stands 
in the center of a brick ornamentation con- 
taining a bed of flowers. Lamplight and 
shadows, painted and bona-fide, do their 
full stint to give the onlooker sub-Mason 
Dixon yearnings. 

“Week End Attractions ... for a city roof 
100... forvacliy park ..... tora tam 
hand” was the legend appearing in Arthur 
Poirier’s arresting outdoor window at Lane 
Bryant's, which featured five mannequins in 
play togs—slacks, bathing suits and _ kick- 
abouts—in an elaborate rustic setting. The 
proscenium arch was topped with a lacy 
pattern of foliage, green grass matting flour- 
ished underfoot and hollyhocks grew in pro- 
fusion in the shade of a gigantic oak tree 
which occupied the right-hand corner of the 
window. Center of attraction was a section 
of a barn or small cabin, built of clapboard 
siding with a shingled roof and a quaint 
two-sectioned door, artfully decorated and 
topped by a horseshoe just for luck. In the 
interests of realism there was a section of 
rain-pipe, an old rain barrel, a white wood 
low bench, a wooden step at the entrance to 
the building and a border of tiger lilies and 
a potted plant. The players were as merry 
as they should have been in such inviting 
surroundings. 

[Continued on page 38] 


—At top, a home setting now coming into 
vogue by Fred Johnson, display manager, 
Goldberg's. Center, another expertly executed 
version of the domestic atmosphere as con- 
ceived by Arthur Poirier, display director, Lane 
Bryant's. At bottom, still another very imag- 
inative creation of the same theme beautifully 
done by Sam Blum, display director, The Fair— 
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BE- MANNEQUIN RIGHT WITH ‘STYLE-RITE”’ 


MANNEQUIN DISPLAY STUDIO 


27-31 BLEECKER STREET NEW YORK 


SEE OUR NEAREST 
REPRESENTATIVE 








W. M. ZEPPEN 
Creators and Designers of Amer 


Evanston, Ill. 1057 N. La Brea Av 


JACK CAMERON 
2420 Ridgeway Ave. 
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Local V.D.C. Chairmen Are Appointed 


At the time of going to press with the 
July 15 DISPLAY WORLD, the 
following displaymen have been appointed 
local chairmen in the Victory Display Com- 


issue of 


mittee’s nation-wide drive: 

ALABAMA: Joseph Apolinsky, Loveman, 
Joseph & Loeb, Birmingham; 
Hartwell, L. Hammel Dry Goods Company, 
Mobile; Ken Merrill, Pizitz Dry Goods 
Company, Tuscaloosa; W. A. West, Sears, 
Roebuck & Co., Florence; Norris G. Allen, 
Hagedorn & Co., Gadsden; Robert Harbour, 
Fannin’s, Montgomery. 

ARIZONA. P. L. Morris, Korrick’s Dry 
Goods Company, Phoenix. 

ARKANSAS. C. L. Roesch, Gus Blass 
Company, Little Rock; R. E. Post, Ben F. 
Smith, Texarkana; J. D. Prager, M. Mosco- 
vitz Men's Store, Hot Springs; 
Hoffman, Boston Store, Fort Smith. 

CALIFORNIA. James Stevens, Malcolm 
Brock Company, Bakersfield; R. A. Swar- 
tant, J. KF. Hink & Berkeley ; 
A. C. Silverman, E. Gottschalk & Co., 
Fresno; Leo Rauch, Buffum's, Long Beach; 
J. H. Brewer, Bullock's, Angeles ; 
Charles McClaughry, H. C. Capwell Com- 
Oakland; Louis J. Nardi, Hale 
Brothers, Sacramento; Chet Stone, The 
Harris Company, San Bernardino; Rudolph 
Aguilar, The Marston Company, San Diego; 
Charles W. Davis, O'Connor, Moffat & Co., 
San Francisco; N. J. Olivieri, Hale Broth- 
ers, San Sperlman, Rankin 
Dry Goods Company, Santa Ana; Lex Mce- 
Atee, F. C. Nash Company, Pasadena. 

COLORADO. W. T. Stasko, Crews Dry 
Goods Company, Pueblo; Ray Harry, Kauft- 
man’s, Colorado Springs; Orville McCray, 
The May Company, Denver; C. R. Smith, 
J. N. Smith & Sons, Greeley. 

CONNECTICUT.  F. C. Stetzer, Howland 
Dry Company, Bridgeport; A. J. 
Harper, Edward Malley Company, New 
Haven; A. Koscher, The Muzzy Brothers 
Company, Bristol; E. R. Barnard, John 
McLean, Inc., Danbury; F. C. Upham, 
Upham & Rand Company, Meriden; 
Maurice Nellegar, C. O. Miller Company, 
Stamford; S. Aliamo, The W. W. Mertz 
Company, Torrington; Herman Efferin, 
Sears, Roebuck & Co., Norwalk. 

DISTRICT OF COLUMBIA. W. Arthur 
Gray, Lansburgh & Bro., Washington. 

FLORIDA. Ray Williams, Cohen Broth- 
ers, Jacksonville; Harry Eastham, Burdine’s, 
Miami; FE. P. Lavin, Yowell-Drew Com- 
pany, Orlando; H. Bush, Rutland Brothers, 
Inc., St. Petersburg; William Wolfson, Em- 
pire Mercantile Company, Tampa; W. A. 
Wilson, Yowell-Drew Company, Daytona 
Beach; W. K. Hall, Sears, Roebuck & Co., 
Deland. 

GEORGIA. A. A. Evans, J. R. White & 
Co., Augusta; R. T. Painter, Leopold Adler 
Company, Savannah; D. E. Wikoff, Cham- 
Commerce, Moultrie; Roy Gilbert, 
Schueseler’s, Columbus; J. W. Whitehead, 
J. Kuttner & Co., Rome; R. C. Hawley, 
Roebuck & Co. Atlanta; B. B. 
Power Company, Macon. 
A. A. Hamilton, C. C. Anderson 


George L. 


Rowe S. 


Sons, 


Los 


pany, 


Jose; George 


Goods 


Ives, 


ber of 


Sears, 
Starnes, Georgia 


IDAHO. 


Stores, Boise; F. E. Birrell, Fargo-Wilson- 
Wells Company, Pocatello. 

ILLINOIS. A. L. Squires, Gebhard-Gush- 
ard Company, Decatur; A. Kagey, G. T. 
Johnson Dry Goods Company, Galesburg; 
Charles Horton, P. A. Bergner & Co., 
Peoria; Clarence A. Pierce, Rockford; A. 
Comstock, Barker Brothers, Springfield; F. 
J. Linn, Sensenbaugh Company, Aurora; 
Howard Heiser, W. Lewis & Co., Cham- 
paign; Leonard P. Richey, Bau & Co., Chi- 
cago Heights; Frank O'Neal, Block & Kuhl, 
Danville; C. E. LaGrande, R. A. Read 
Company, Freeport; Ed Towle, Palace 
Clothing Company, Harrisburg; C. F. Wall- 
work, George A. Duckers Company, Joliet; 
E. O'Malley, Chicago Store, Inc., Kankakee; 
William Vandervogt, McCabe Dry Goods 
Company, Rock Island; James Van Horn, 
The Hein Company, Waukegan; Howard 
Oehler, Wieboldt's, Chicago. 

INDIANA. A..L. Bixby, Wolf & Dessauer 
Fort Wayne; John Barton, 
Schear Company, Evansville; Gene Swank, 
Loeb & Hene Company, Lafayette; Emory 
Sharp, L. S. Ayres & Co., Indianapolis ; 
kK. B. Patton, Ball Inc., Memphis; 
J. K. Hatfield, George H. Kollenberg Com- 
pany, Frank Bingham, Robert- 
son Brothers, South Bend; R. L. Barbey, 
Meis Brothers, Terre Haute; C. L. Brawner, 
S. W. Newburger & Co., New Albany; 
Thomas Stanley, Store, Peru. 

IOWA. W. D. Mudge, Newman Mercan- 
tile Company, Cedar Rapids; H. D. New- 
man, M. L. Parker Company, Davenport; 
Harold Bruder, John D. Van Allen & Sons, 
Clinton; Maurice Swander, Younker Broth- 
Des Moines; C. A. Rastetter, Roshek 
Brothers, Dubuque; Ray Larson, T. S. Mar- 
tin Company, Sioux City; J. F. Wagner, 
James Black Dry Goods Company, Water- 
loo; Louis Williams, The Boston Store, 
Fort Dodge; Robert H. Stowe, Yetter’s, 
Iowa City; W. J. Seamers, Damon's, Inc., 
Mason City; C. J. Schmidt, T. S. Schramm 
Company, Burlington; Dale Herndon, 
Beno’s, Council Bluffs; C. W. Burns, Ware- 
ham, Burns, Rhodes Company, Ottumwa. 

KANSAS. Ernest Rayner, Wiley Dry 
Goods Company, Hutchinson; William Mont- 
gomery, Brothers, Topeka; C. C. 
Carl, Carl’s Clothing Company, Lawrence; 
A. L. Comstock, George Innes Company, 
Wichita; William Helfrich, Steifel Stores, 
Salina; D. W. Levy, Strasburger's, Coffey- 
ville. 


KENTUCKY. 


Company, Leo 


Stores, 


Richmond; 


Joston 


ers, 


Crosby 


P. O. Campbell, Steckler’s 
Men’s Shops, Ashland; O. E. Johnson, M. 
Hershey, Stewart Dry Company, 
Louisville; H. R. Patrick, McAtee, Lyddane 
& Roy, Owensboro; Gordon Meyers, Cop- 
pin’s, Covington. 

LOUISIANA. E. W. Nunan, The Dalton 
Company, Baton Rouge; R. J. Patterson, 
Weiss & Goldring, Alexandria; Grady Mer- 
Mesur Brothers, Monroe; H. A. 
Kenny, Maison Blanche, New Orleans. 

MAINE. R. J. McWilliams, B. Peck Com- 
pany, Lewiston; George H. Cote, Porteous, 
Mitchell & Braun Company, Portland; Har- 
old Smith, Freese’s, Bangor. 


Goods 


riman, 


MARYLAND. Carl Kronitz, St 
Company, Baltimore; C. W. Teubner, R 
baum Brothers, Cumberland; Vernon Cr: 
Leiter Brothers Company, Hagerst 
Charles Nohe, Schleisner Company, S$ 
bury. 

MASSACHUSETTS. Winthrop Frye, 
liam Filene’s Sons Company, Boston 
S. Burns, R. A. McWhirr Company, 
River; A. J. Hannigan, A. B. Suther 
Company, Lawrence; T. Carter, The 
Marche, Lowell; John Lyons, John | 
coran & Co., Cambridge; Philip A. Kil 
3esse Rolf Company, Lynn; Daniel Abbott, 
F. N. Joslin Company, Malden; H. W. Lang- 
worthy, McCallum’s, Northampton; J] q 
Buckwalter, England Brothers, Inc., Pitts 
field; G. F. Tibbetts, Forbes & Wallace 
Springfield; R. L. Keniry, Grover Cronin, 
Inc., Waltham; Henry A. Remillard, Me- 
Austlan & Wakelin Company, Inc., Holyoke. 

MICHIGAN. Otto R. Greschke, William 
Goodyear Company, Ann Arbor; Don Nich- 
ols, Heavenrich Bros., Saginaw; George -L. 
Heidt, Crowley-Milner Company, Detroit; 
Hope Foley, Waite Brothers, Pontiac; Don- 
ald Reisch, Crawford & Zimmerman, Flint; 
Delbert S. Ford, Consumers Power Com- 
pany, Jackson; I. L. Joslin, Wm. D. Hardy 
& Co., Muskegon; Charles J. Sheppard, Mt. 
Clemens Monitor, Mt. Clemens. 

MINNESOTA. D. Sanders, L. S. Don- 
aldson Company, Minneapolis; Ray Ullum, 
Schunemans, Inc., St. Paul; Norman Markle, 
E. A. Knowlton Company, Rochester; A. C. 
Fournet, St. Cloud Men’s Store, St. Cloud; 
George L. Heer, H. Choate Company, Win- 
L. B. Kolliner, Kolliner’s, Inc., Still- 


ona; 
water. 

MISSISSIPPI. E. D. Whitfield, The Em- 
porium, Jackson; J. C. Kennedy, W. V. 
Joyce Company, Biloxi; Ray Morgan, Mati- 
son Company, Hattiesburg; Paul Lechien, 
Wright Brothers, Vicksburg; Chas. K. 
Malonee, Sears, Roebuck & Co., Meridian; 
J. P. Campbell, Sears, Roebuck & Co., Gulf- 
port. 

MISSOURI. Ernest Sams, Christman Dry 
Company, Joplin; <A.  Garfinkle, 
George B. Peck Company, Kansas City; R. 
FE. Remy, Netter Dry Company, 
Springfield; Robert Altman, Sonnenberg & 
Sons, Hannibal; L. L. England, C. W 
Flower Company, Sedalia; J. Chadwick, 
Famous Barr Company, St. Louis. 

MONTANA. Charles Newman, Paris 
Dry Goods Company, Great Falls; Gerald 
A. Willett, Fligelmans, Helena; R. M. Reed, 
Missoula Mercantile Company, Missoula; 
C. F. Cutter, Hart-Albin Company, Billings. 

NEBRASKA. Richard Ernesti, Miller & 
Paine Company, Lincoln; Herb Lawrence, 
Natelson’s, Omaha. 

NEW HAMPSHIRE. Ray W. Parks, 
Leavitt Stores Corporation, Manchester 

NEW JERSEY. Morris Rosenblum, Bam- 
berger’s, Newark; R. C. Babb, Quackenbush 
Company, Paterson; Robert Hyslip, A. Holt- 
hausen, Inc., Union City; Sidney Ernst, 
M. E. Blatt Company, Atlantic City; 5: 
Garby, Steinbach-Kresge Company, Asbury 

[Continued on page 30] 
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PACKING: Each package will con- 
tain one set of each of the four Vic- 
tory Displays, plus 40” column stands 
if they are ordered. (Column stands 
not included in display prices 

each column stand [for one card |, 
65c each). Displays will be shipped 
by Express prepaid direct to loca- 
tions specified. Sold only in sets of 
4 displays. When ordering specify 


No. V42-89. 






Prices, f. o. b. Chicago, Illinois 


1] to 3 sets $20.00 per set of 4 Victory 
4 to 7 sets $19.00 per set of 4 Victory 
8 sets or more $18.00 per set of 4 Victory 


Production of these displays starts July 28th, 1942, 
BE MADE. AVOID DISAPPOINTMENT: write, 


displays in ample time for first showing. 


BISHOP PUBLISHING 


Superior 1108 
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orders received by that date. NO EXCESS QUANTITY WILL 


phone now your requirements—and you'll receive your Victory 


155 East Superior Street Chicago, Illinois 
















































HERE ARE YO 
VICTORY DISPLAYS 


with the approved August-September themes. 
Dramatic—timely 
effective and inexpensive means to carry out the 
program of your Victory Display Committee. 








colorful. Providing an easy. 





SPECIFICATIONS: All four displays 
screen processed one side in attractive 
colors on 100 pt. seasoned cardboard. 
Reverse side coated neutral shade. 
Each display, size 59” x 42” (about 5 
feet wide and 3'4y feet high). Can 
be easily appliqued, or framed, or 
used with 40” cardboard column 


stands, illustrated directly below. 


‘1S WHAT WE RE 
FIGHTING FOR 

























hd ae: mo 3 


LABO SEPTEMBER 1-7 40” COLUMN STAND 


displays 
displays 


displays 


to cover 


wire or 


C O To preserve Our Freedom and the American Way of Lite 
. BUY U. 5. WAR BONDS AND STAMPS 






CONSTITUTION DAY—SEPTEMBER 11 TO 18 
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The Play Weld 


SE LEZ LELELIOEE AE By BARBARA BARR 





Jo Mielziner recently dashed off some sets 
for Broadway to remember him by and hur- 
ried away to California to become Captain 
Mielziner, U. S. Division. 
His final 
ish, and by far the 


\rmy Camouflage 
sets are the gayest, the most lav- 


most original to strike 
that dimmed-out thoroughfare in some time. 
Fortunately they that 
happy new musicomedy, “By Jupiter,” which 


Rodgers and Hart, 


were designed for 
has words and music by 
stars Benay Venuta and dancer Ray Bolger 
first 
version ol 
Husband,” a hit ten years ago. 

The first act a blue drop with a 
like that on a Greek vase, of centaurs 


chalk 


production, a 


leading part, and is a musical 
a comedy called “The Warrior's 


in his 


curtain, 
frieze, 
and outlined in white, sets 
the tone of the modernized 
Achilles’ effort to get the famous 
\mazon queen, 
Hippolyta 


and 


Warriors 


version of 
Minerva trom the 
Naturally, 


girdle she is more a 


girdle ot 

Hippolyta. when 
loses her woman 
Amazon, an event which keeps the 
play moving. In the first act on the terrace 


of Hippolyta’s palace in Pontus are columns 


less an 


which emphasize perspective by being very 
much larger at the top; a green balustrade; 
green against 


Another scene, 


and a giant statue, a copper 
the blue Mediterranean sky. 

dim, shows the walls of the 
Minerva.” The 


high up, is the 


very “gateway 
of the 


curved 


temple of drop is 


and in the center, 
Minera 


outlined head of The lighting here 


plays over the head and gives the effect of 
The set 
comes in 


slow smoke rising from her hair. 
that 
the second act and represents the Amazon's 
camp. In the foreground is a fanciful tent, 
white with a zigzag stripe of green. The 
entrance is of a crepe-like fabric of red and 


makes the show, however, 


JULY, 1942 


The wings on either side oj} 
tents both oi 
merrily striped fabric. The backdrop is 

painted field of tents, each more unusual! 
than the next. The tops of the tents, like th 
real one in the center, are ornamented lik 
the summits of Christmas trees; Hippolyta’s 
tent features pink feathers, another a plume 
a third a star, and so on. The effect is 
one of a luminous night, for the back drop 
is painted a midnight blue between the tents 
Among the novel props for the play ar 
furniture of antique design upholstered i: 
today’s striped satin, and the Amazons 
shields, covered with red velvet with the 
golden f Minerva ; 


white stripe. 


the stage consists of also, 


face of painted on. “By 
Jupiter” is lots of fun and the displayman 
who sees it will come away satisfied, hum- 
ming the catchy tunes abstractedly as he 
remembers the exciting sets. 

Donald Oenslager is with Mielziner in 
California, also in the Camouflage Divi 
sion, and he too has left a noteworthy set 


pene? Wee Rate ject, 


$e 
§ gaps PAG RRR RRR Fg, 











behind him. It is the 

Claudia, the charming girl 
New York audiences in 
“Claudia,” the play by 

New York at popular prices with 
the same set, a simple, pine-paneled room 
with pleasant over-stuffed chairs, a green 
and white striped couch, and a glimpse ot 
the green Connecticut hills. 


BALLET AT THE STADIUM 


Sweetly the music rises into the night and 
the silence of thousands looking down at 
the silver curtains of the little 
jewel box, dwarfed in the vastness of the 
Lewisohn stadium. The curtains part, and, 

[Continued on page 42] 


living-room of 

who first met 
February, 1941 
Rose Franken, is 


back in 


stage, a 


—Tents in gay colors, painted helter-skelter 
on the backdrop to match those on the stage, 
feature one setting in the new musical comedy, 
"By Jupiter," starring Ray Bolger, at the Shu- 
bert theatre, New York City. . . . Always a 
favorite of enthusiasts of the Ballet Russe de 
Monte Carlo is Leonide Massine as he appears 
here in "Gaiete Parisenne" as the South Amer- 
ican in search of happiness; the setting is by 
Count Etienne de Beaumont— 





ndustry 
our mannequins 


are turning to meet 


the national 


need 


throng to meet 


your publicity needs. 
C. BARRANGO CO. 
579 MARKET STREET 
SAN FRANCISCO 


—so too, 24 hours a day, 
passing 


turn the heads of the 


eather 
—) 
” 
@ 
@ 
= 
= 
0) 
= 
— 


DISPLAY WORLD 


* ee 
Be pA on <<" 
= mo in 2 
sary FS 
aah pe ia 


B. A. Jacobs, 122 East Seventh St., Los Angeles, Calif. — Crystal Fixture Co., 226 South Wabash Ave., Chicago, Ill. 
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—For the August Fur sale we suggest a large cut- 

out of a seal resting on a block of ice, the latter 

serving as space on which to use lettering if 

desired. This set-piece can be used on the top 

of any shelving, as a post decoration, or in the 
windows themselves— 





TTT \ 


—These displaymen who are interested in post en- 

closures for selling purposes will find an idea in 

this design—a modern treatment which can be 

adapted as required. Light colors are recom- 
mended in its execution— 


aA 
COU TT wait MITTIN TTT 
{/ 


QAR STANP { | 
\ SO TOW wi bey | Buy WAR AN BONDS ere. 

x —Next is an original booth or departmental setting 
for the sale of back-to-school items. The booth is 
made to represent a railway coach with an observa- 
tion platform at both ends, on which boy and girl 
mannequins are to be posed. On each side of the 

car aisle are counters for display purposes— 
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—In the sale of War Stamps and Bonds it is impor- 

tant that the selling booth be appropriately designed. 

Here we show a clever use of the ''V" as a support for 

the canopy. The ease of construction makes this 

booth economical to build. The "V's" are in blue with 

white stars, while the face of the counter is in white 
and red stripes— 
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WANTED 


Leading Display Man 
* 


Your Government requires the services 
of a Display Man who will pledge his 
time, skill and effort as a member of the 
Victory Display Committee. You will 
serve in the creation, direction and regu- 
lation of Victory Displays for the use of 
the Government in the successful prose- 
cution of the war. If you are not already 
a member of this Committee, get in 
touch with your local VDC Chairman— 
or write to Victory Display Committee, 


3609 West Arthington St., Chicago, Ill. 


* 




















Vv. D. C. CHAIRMEN 

[Continued from page 24] 
Park; A. J. Jacoby, W. L. Hurley Company, 
Camden; Robert Uhler, R. H. Muir, Inc., 
East Orange; Jack Finkelstein, RR. T. 
Goerke Company, Elizabeth; Morris Slutsky, 
The Wonder Store, Jersey City; Paul 
Sprague, P. J. Young Dry Goods Company, 
New Brunswick; Willard Gordon, Rosen- 
baum’s Plainfield; John Scott, Swern & 
Co., Trenton; James B. Doyle, M. Epstein, 
Inc., Morristown; Leon Gruber, Irvington; 
Fred Becker, Geismar’s, Hoboken; Harry 
Schwartz, Schwartz Smart Shop, Bayonne; 
F. D. Austine, Feinstein building, Bridge- 
ton; Robert Bovitz, Krieger's, Hackensack. 

DELAWARE. E. A. Munch, Crosby & 
Hill, Wilmington. 

NEW YORK. Charles Banse, Holzheimers 
& Shaul, Amsterdam; Carl Johnson, Hills, 
McLean & Haskins, Binghamton; Burr 
Nichols, J. N. Adam Company, Buffalo; W. 
J. Worner, S. F. Izzard Company, Elmira; 
Harvey Gettinger, Abramson’s, Flushing; 
Samuel Caplan, M. Lurie & Co., Glovers- 
ville; R. F. Houser, Rothschild Brothers, 
Inc., Ithaca; Harold Morais, R. Gertz & 
Co., Jamaica; Nils Kjellin, Abrahamson- 
Bigelow Company, Jamestown; J. Fraser, 
B. B. Fowler Company, Glens Falls; Louis 
S. Donahey, John Schoonmaker & Son, 
Newburg; Irving Eldredge, R. H. Macy & 
Co., New York City; Harry Thurston, Beir 
Brothers, Niagara Falls; Ralph Pauly, A. E. 
Ewing Company, Inc., Olean; Carl S. Skaer, 
McCurdy & Co., Rochester; George Gard- 
H. S. Barney Company, Schenectady ; 
Bruce J. Alexander, C. E. Chappell & Sons, 
Syracuse; Ellis Barker, J. B. Wells & Sons, 
Utica; John A. Rosenberg, Abraham & 
Straus, Inc., Brooklyn; William A. Maillet, 
Williams Bros. Company, Lockport. 

NORTH CAROLINA. Ray Putnam, J. B. 
Ivey Company, Asheville; Homer C. Turner, 
Tate-Brown Company, Charlotte; M. Hen- 
derson, R. L. Baldwin Company, Durham; 
L. Sitner, Boylan-Pearce, Raleigh; R. E. 
Leigh, Anchor Company, Winston-Salem; 
H. E. Hutto, Sears, Roebuck & Co., High 
Point. 

NORTH DAKOTA. R. S. Harold, C. J. 
Delendrecie Company, Fargo; E. Bushee, A. 
W. Tuscao Company, Bismarck; Ernest J. 
Johnson, Ellison's, Minot. 

OHIO. J. J. Zettle, M. O'Neil Company, 
Akron; E. C. Ahrens, J. C. Penney Com- 
pany, Alliance; G. E. Messant, Carlisle- 
Allen Company, Ashtabula; Kenneth Hil- 
dreth, Stern-Mann Company, Canton; Carl 
E. Lloyd, W. M. Norvell Company, Chilli- 
Cromwell, The H. & S. 
Pogue Company, Cincinnati; Ed Osterland, 
William Taylor & Sons, Cleveland; Miss R. 
E. Seitz, The Lazarus Company, Columbus; 
Everett Quintrell, Elder & Johnston Com- 
pany, Dayton; C. E. Duff, D. M. Ogilvie & 
Co., East Liverpool; R. E. Huey, Robinson- 
Schwenn, Hamilton; Harry H. Hoeper, R. 
T. Gregg Company, Lima; T. S. Rife, R. B. 
Maxwell Company, Mansfield; Sam Cohen, 
Central Store, Inc., Middletown; D. 
Grant’s, Inc., Walter Schroe- 
der, Benkert & Co., Piqua; B. L. 
Rodgers, Kobacker's, Portsmouth; L. W. 
Kite, Edward Wren Store, Springfield; Phil 
S. Westland, The Hub, Steubenville; W. B. 
Werner, Lion Dry Goods Company, Toledo; 
Thomas J. Seifert, G. M. McKelvey Com- 


ner, 


cothe; Cogswell 


Rice, 
Painesville; 


( reorge 
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pany, Youngstown; C. M. Shrider, A. E. 
Starr Company, Zanesville. 

OKLAHOMA. Arthur Rabbitt, Brown- 
Dunkin Company, Tulsa; Elmer B. Castle, 
John A. Brown Company, Oklahoma City; 
Sam Crouch, Calhoun’s, Muskogee. 

OREGON. Malcolm J. B. Tennent, Meier 
& Frank Company, Portland; B. C. Llewel- 
len, Miller Mercantile Company, Salem; 
Dale Cooley, Miller's, Inc., Eugene. 

PENNSYLVANIA. A. Hughes, Pitts- 
burgh Mercantile Company, Aliquippa; Her- 
bert Green, W. Gable Company, Altoona; 
R. E. Erdman, Bush & Bull Corporation, 
Bethlehem; Harry Miller, William Laubach 
& Son, Easton; M. M. Kimmelman, Erie 
Dry Goods Company, Erie; J. S. Seltzer, 
Pomeroy’s, Inc., Harrisburg; R. M. Mont- 
gomery, Penn Traffic Company, Johnstown; 
L. A. Ware, Watt & Shand, Lancaster; F. 
P. Dolan, The Famous, McKeesport; Leo 
Price, Cleland-Simpson Company, Scranton; 
A. A. Widmere, A. B. Wyckoff, Inc., Strouds- 
burg; Wilbur Denius, L. F. Stearns & Sons, 
Williamsport; Howard Hainsey, Katz & 
Goldsmith, Braddock; Paul Bandig, Trout- 
man Reiber Company, Butler; V. F. Baker, 
F. Deisroth & Sons, Hazleton; R. Her- 
shey, F. Samler, Inc., Lebanon; A. R. 
McMeen, Jr.. E. E. McMeen Company, 
Lewiston; Herman  Golien, Silverman's, 
New Kensington; H. A. Reiger, B. E. Block 
& Brothers, Norristown; Francis Hohman, 
The Sharon Store, Sharon; Roy Girard, 
Armstrong Collier, Inc., Oil City; H. T. 
Engels, Ellis Mills Stores, Pottstown; C. L. 
Clutter, Caldwell Store, Inc., Washington; 
Herman Ganter, Gimbel’s, Pittsburgh; Nor- 
man Wymer, Strous-Hirshberg Company, 
New Castle; R. S. Rileigh, Rileigh Window 
Display Service, Inc., Kingston; Howard 
Kratz, 4909 North 12th street, Philadelphia ; 
W. J. Cavanaugh, Bon Ton Department 
Store, York. 

RHODE ISLAND. Carl Boesch, Sharten- 
berg & Robinson, Pawtucket; Frank M. 
Mulvey, The Outlet Company, Providence; 
F. Leys, William Leys Company, Newport; 
Fred H. Cayer, McCarthy Dry Goods Com- 
pany, Woonsocket. 

SOUTH CAROLINA. 
Meyers-Arnold Company, Inc., Greenville; 
C. S. Lemen, James L. Tapp Company, 
Columbia; George McCowan-Smith Corpo- 
ration, Florence; Harry Smiley, A. W. Smith 
Company, Spartansburg. 

SOUTH DAKOTA. Robert Bowe, Fantle 
Brothers, Sioux Falls; Dan R. Grigg, Grigg 
Clothing Company, Mitchell. 

TENNESSEE. C. R. Barton, D. B. Fore- 
man Company, Chattanooga; J. F. Bronsing, 
Goldsmith & Sons, Memphis; J. H. Dubuis- 
son, Cain-Sloan Company, Nashville; A. R. 
Brake, H. P. King Company, Bristol; 
Charles F. Brooks, Holland Dry Goods 
Company, Jackson; L. A. Singleton, H. D. 
King, Inc., Johnson City; C. F. McAfee, J. 
F. Johnson & Co., Kingsport; C. R. Griffith, 
Roebuck & Co., Knoxville. 

TEXAS. Lex M. Buchanan, Minter Dry 
Goods Company, Abilene; T. J. Nichols, E. 
M. Scarborough Austin; Dave 
Bergman, Martin's, Longview; Earl Rigsby, 
White House Dry Company, Beau- 
mont; T. A. Solomon, A. Harris Company, 
Dallas; J. P. Slade, Eiband’s, Galveston; 
F. V. Hernandez, Popular Dry Goods Com- 


Blair Anawalt, 


Sears, 


Company, 


Goods 
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pany, El Paso; E. V. Gray, W. C. Str 
ling Company, Fort Worth; Edward J. P. 
1ault, Jr., The Fashion, Houston; B. 
Phenix, Bluestein’s, Port Arthur; Joe Rei 
Joske Brothers, San Antonio; Jack McC 
lan, Goldstein Migel Company, Waco; ( 
ford Taylor, Perkins-Timberlake Compa 
Wichita Falls. 

UTAH. E. E. Kimball, 
Company, Salt Lake City. 
VERMONT. Robert Coughlin, W. 
Reynolds Company, Burlington; James R 
ertson, Homer Fitts Company, Barre; G 
don Davis, Houghton & Simmons Compa 

3rattlesboro. 

VIRGINIA. Robert H. Clark, L. Hir- 
man’s, Danville; H. H. Hawkins, J. R. Mil- 
ler Company, Lynchburg; W. T. Munford, 
Thalhimers, Richmond; F. W. Wilkinson, 
S. H. Heironimous Company, Roanoke. 

WASHINGTON. W. A. Field, Rumbaugh 
& McLain, Inc., Everett; Adrian Delsman, 
Frederick & Nelson, Seattle; J. A. Melbo- 
stad, Rhodes Brothers, Tacoma; W. J. 
Marlowe, Gardner & Co., Walla Walla; R. 
W. Williams, Barnes-Woodin Company, 
Yakima. 

WEST VIRGINIA. H. G. Kelly, The Dia- 
mond, Inc., Charleston; George Bengel, Jr., 
Parson-Souders Company, Clarksburg; E. 
Fay Brown, J. W. Hartley & Son, Fairmont; 
O. F. Ryan, Anderson Newcomb, Inc., 
Huntington; Leo Hamm, Stone & Thomas, 
Wheeling. 

WISCONSIN. Carl Pantton, Jandrey 
Company, Neenah; Norman Belling, Petti- 
bone-Peabody Company, Appleton; J. D. 
Huxford, H. C. Prange Company, Green 
Bay; Ellsworth H. Bates, Baron Brothers, 
Madison; Leo J. Chadek, Henderson- Hoyt 
Company, Manitowoc; Clinton Clark, The 
Boston Store, Milwaukee; J. C. McComb, H. 
C. Prange Company, Sheboygan; E. J. Cook, 
E. L. Chester Company, Beloit; M. R. Remo, 
The T. E. Ahern Company, Fond du Lac; 
B. A. Kazan, J. M. Bostwick & Sons, Janes- 
ville; Silas Nelson, Doerflinger’s, La Crosse; 
H. W. Burke, Roth Brothers, Superior; A. 
Wolf, Winkelman’s, Wausau; Ernest C. 
Brown, Mees-Brown Displays, Oshkosh. 


The Auerb 





Help Wanted 


The Victory Display Committee 
invites the participation of all dis- 
playmen in the Victory Display Pro- 
gram. Thus you will play an impor- 
tant role in the prosecution of the 
war. If your city is not listed here, 
write at once to L. S. Janes, Chair- 
man V. D. C., Sears, Roebuck & Co., 
Chicago, and volunteer to organize 
a committee in your city. You will 
receive full information promptly, 
together with detailed plans, on 
how to proceed with the V. D. C. 
program. If there is already a 
chairman in your city see him at 
once and let him know that you are 
ready and willing to do your part. 
This is display's opportunity to _ 
win the war. Your country needs 


you. Act at once! 
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ook, —_ build better displays! The new DIS- 
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display hits in full color! 53 ideas ; | 
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today. It’s FREE! STYLE-CURVE 


— om es Le 7 . . > : 
— SHERMAN | 
Paper Products Corp. 
SS ee NEWTON UPPER FALLS, MASS. 
uw PSST! MAIL NOW! ; 
e ; “ ‘ Aijheeee Seeaeseeeeeaeenaaeaes ee . : 


sse, 


DEPT. D 7: Send me that new DOU- & 
¢ BLE-FEATURE DISPLAY GUIDE in : 
the special color edition! ; 


Company ,,....... 


¢ Street 
- 








DISPLAY WORLD 


ow The V.D.C. Was 
In The Altoona Area 


(Editor's note: The following brief article 
shows in excellent fashion how local Vic- 
tory Display Committee chairmen can or- 
ganize not only their own communities but 
the surrounding territory as well. The 
example set by Herbert Greene can well be 
followed by other local chairmen.) 

After receiving the organization § plans 
from the Victory Display Committee head- 
quarters, I immediately got in touch with 
the Altoona Chamber of Commerce. After 
explaining the details to Stanley Ruth, sec- 
retary, we started selecting the committee 
members. 

We tried to distribute this committee so 
as to include all stores, and varied the group 
by including men not directly connected 
with display. For example, the speakers’ 
chairman, Ed Riley, is a salesman for the 
Wolfe Furniture Company—a man of ex- 
cellent ability. The publicity committee has 
Roy Thompson, managing director of our 
Radio Station WFBG, as its chairman, as- 
W. Stanley Truby, sales promo- 
tion manager of the William F. Gable Com- 
pany, and Jj. Murray Shollar, art teacher 
and former displayman. The chairman of 
the display group, Meyer Klevan, is a shoe 
great help by 
showing and trimming unit dis- 
smaller which 
have just 


sisted by 


merchant; he has been of 
personally 
otherwise 


their 


plays for stores 


would placed a poster in 
windows. 

After selecting the committee, Ruth called 
meeting of the Chamber of 
In turn, I called a meeting of 
local displaymen the same evening, at which 
time finished 
organizing. 

We concentrated on the June 26 
“Let's Keep the Flag Flying,” 
gested to the Chamber of Commerce the 
idea of a meeting to be held at 8 
o'clock the morning of July 1, to be followed 
by a parade of all the salespeople in town. 
Two theatres their and the 
Chamber of Commerce procured good speak- 
ers for the event. It made a good start for 
the fifteen-minute Stamp and Bond sale at 
noon on the same day. 


an emergency 
Commerce. 
we discussed plans and our 
release : 
and sug- 


mass 


donated space 


Getting back to the rally of displaymen 
mentioned above, at this meeting was a rep- 
resentative from a recruiting office who of- 
fered to get posters for display, as well as 
props such as propellers, ship models, guns, 
and the like. 

Also attending the Frank 
McGovern, sales promotion manager of the 
Altoona Outdoor Advertising Company. He 
had planned to sell 
ment’s bill board campaign in five counties 
in the Altoona area. After talking it over, 
we decided that it would be a good idea if 
he and | travel the 


meeting was 


the Treasury depart- 


were to smaller towns 


By HERBERT L. GREENE 
Wm. F. Gable Company, Altoona, Pa. 


together and organize both plans at the 
same time. We arranged a meeting with the 
local trade boards, meeting with them at a 
designated place and time. In every in- 


—Herbert L. Greene— 


stance they accepted both plans and had 
their display organization completed. I keep 
in touch with and act in an 
advisory capacity. 

So far we have organized the following: 
Clearfield, population 9,372; Phillipsburg, 
3,963; Tyrone, 8,845; Huntingdon, 7,170; 
Bedtord, 3,268; Everett, 2,425. These towns 
are all in a radius of 50 miles of Altoona, 
and we have that many more to line up. 

The display plan was enthusiastically re- 
ceived in these towns, and where there was 
no displayman available to accept the 
chairmanship, there were always other vol- 
unteers. For example, in Phillipsburg the 
chairman is a merchant who is also head of 
the Chamber ot Commerce; in Huntingdon 
the chairman is District Attorney I. Newton 
Taylor, also head of the Treasury Bond and 
Stamp campaign; in Tyrone the committee 
is headed by an advertising man. 

In Altoona itself the merchants have 
signed up 100 per cent. For the first effort, 
about 25 per cent of the larger stores, re- 
gardless of space pledged, gave a full win- 
dow for the flag display. 

Other committee members besides the ones 
mentioned above are: J. Leslie Himes, vice- 
chairman, Bretts, Inc.; R. K. Turney, in- 
stallation chairman, The Bon Ton; Harold 
Gibson, Montgomery Ward & Co.; T. Terza, 
Sears, Roebuck & Co.; Willard McDowell, 
Westfall’s; Collins Black, A. Simons; R. 
Bayer, McCrory & Co.; Stoner Herr, Leo- 
pold & Bigley; Hilda N. Loeb, Woolworth’s ; 
Bob Cherry, J. C. Penney Company. Each 
has four assistants. 

We have also got in touch with the drug 
and stores in outlying districts of 
the city by having A. Holster, of the Gro- 
cers’ Association, assistant to 
Meyer Klevan. 


these groups 


grocery 


serve as an 
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Organized 


At our local display meetings we pla 
what props we have available to lend to t! 
smaller stores. Each member of the cor 
mittee has pledged himself to give all t! 
help he can through properties, ideas, ai 
actual trimming. 

At our own store we have added a con- 
siderable amount of local interest to ou 
Victory window. This is 20 feet long and 
allows us a permanent shadow-box 12 feet 
long tor the Victory displays. It also pe: 
mits sufficient space at each end of the win- 
dow to show a group of photographs of local 
men in the service. Their names, ranks, and 
locations are mentioned wherever possibk 
The window card reads: “Local Boys in 
Uncle Sam's Services. They would appre- 
ciate a letter from you today.” 

As we change the Victory display them« 
we add another group of pictures and re- 
turn the group taken out. We broadcast tor 
these pictures over our radio station and 
received so many photographs that we used 
an entire extra window containing nothing 
but the pictures. For a crowd-getter it was 
the best promotion we have ever had. 





"Blizzard" Is New 


Decorative Paper 

Timbertone Decorative Company, Inc., 84 
University place, New York City, announces 
a new line of decorative papers to be known 
as “Snowtone.” Among the many designs 
is one called the “Blizzard,” which gives a 
realistic reproduction of snow and ice effects 
in an original and spectacular treatment. 





Folder On Mannequin 
Maintenance 

A most interesting folder devoted to the 
care and maintenance of mannequins has 
just been issued by Madisonia Manikins, 795 
Broadway, New York City, specialists in 
mannequin refinishing under the direction of 
Florence Laurence. A copy can be had on 
request. 





Kaplan Returns To Hearn's 
After Five Years 

George Kaplan has rejoined the display 
staff of Hearn’s Department Store, New 
York City, after an absence of five years 
He was until recently associated with Wil- 
bur Rogers. 





It's A Daughter 
For The Schalegers 


A 9-pound-2 ounce daughter was born to 


Mr. and Mrs. John Schaleger, Milwaukee. 
on June 12. The has named 
Bonnie Schaleger is in the display 
department of Schuster’s. 


baby been 


Drew. 
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“DIM OUT SHEER” 


Permits Full View of Store Windows! 
Prevents Light Rays Escaping! 






ling 
was 


These unretouched photographs of a display window were taken under 
identical conditions—with and without Celanese ‘Dim Out Sheer” curtain. 






n of 






| a have demonstrated that the new Celanese “Dim Out Sheer”, transparent 
black fabric, cuts out approximately 75% of light reflection without obstructing 
© 5 = 


the view of show windows under normal lighting. To prevent light rays from 






escaping to the street, a curtain of Celanese “Dim Out Sheer” is placed be- 





tween the light and the window glass. The merchandise remains clearly visible. 





Stores on the seaboard can now help to meet the problem of window displays 





under dimout conditions without forfeiting the patronage of passersby. 


CELANESE CORPORATION OF AMERICA 


180 Madison Avenue, New York City 






*Reg. U. S. Pat. Off. 


Under a current ruling of the Federal Trade Commission, CELANESE yarn is classified as RAYON 
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TERIA 


To the displayman who’s wished 
- his budget would allow “3-dimen- 
sionals” ... to the display director 
who appreciates artistic novelty 
. . . Display Mart presents 
— DEPTH PANELS — soundly de- 
signed, artistically produced, and 
priced amazingly low through our 
unique mass-production system. 

Panel illustrated, No. 1143, is in 8 
vivid colors, measuring 3’ x 4’, 

Only $5.50 complete! 


SEND TODAY FOR OUR 
BACK-TO-8CHOOSE 
CATALOGUE featuring 3-dimen- 
sional panels and accessories. 


DISPLAY Manufacturers MART 
149-155 W. 24 ST. New York 






































NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 
re-coloring Draperies. @All colors and black. 


For complete information and sample (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


1014 N. Harlem Ave. 





River Forest, Ill. 






















@Please Mention DISPLAY WORLD When 
Writing Advertisers 
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A Pledge To The I. A. D. 
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By RAY W. PARKS, President* 


As I accept the honors, duties and re- 
sponsibilities of heading this International 
Association of Display Men, I do so with a 
mixture of intense feelings. 

Uppermost in my mind is that of humility. 
I am humble because I’m just Ray Parks 
from New Hampshire, and this organization 
is great. The scope of its activities covers 
the length and breadth of these United 
States, while its members comprise the na- 
tionally famous leaders of the display field. 
Its greatness as a coordinative influence for 
the betterment of display material and ideas 
can not be measured. 

I am humble as I face the task of direct- 
ing the course this organization shall follow 
in these troubled times that confront our 
members and associates of the retail world. 

Needless to say, in the light of the splen- 
did and glorious leadership afforded us for 
the past three years by our retiring presi- 
dent, Joe McCann, [ should be rightfully in- 
spired in undertaking to guide you as well 
for the coming vear. 

I am honored with trust and faith 
in my ability and you may be assured that 
to the ability I will try, sin- 
cerely, to be worthy of vour trust. 

[t isa honor to succeed in office a 
gentleman of the wisdom, and 
judgment—giving me the right to carry for- 
ward the torch of progress and organization 
of display interests—that have been so ably 
exemplified by the Mr. 
McCann. 

You assured, gentlemen, that this 
honor will be cherished by me and that my 
and _ efforts directed at all 
for the continued growth and strength- 
ening of the association, as an instrument 
for the betterment of understanding and 
comradeship of all who are affiliated with 
display. 

I am grateful for the spontaneous spirit 
shown 


your 


best of my 
real 
sagacity, 


leadership of our 
are 
will be 


plans 
times 


ot cooperation which has been so 
me. The genuine cooperative 
efforts of fellow directors is proving a 
revelation to me of what real teamwork can 


sincerely to 
my 


mean here within the backfield of this 
organization. 
Honestly, the feeling is great—to know 


that these men who form board of 
directors all are with me and by their indi- 
vidual and collective efforts are ready at 
all times to assist me in carrying the plans 
and progress of our organization forward, 
on the same high the 


rising record of the past three years. 


your 


plane as has been 

My goal for success this coming year will 
depend greatly 
operation that is shown by each and every 
member of the I. A. D. M. 

Frankly, I know that some of the plans 
and acts of my administration will not please 
all of you—I wish they could—but you know, 
well that it is not possible to see 


upon the true spirit of co- 


as 


as i, 


M. 


*Speech of acceptance of presidency at I. A. D. 
convention, St. Louis, July 1. 
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all problems as they arise in the same i 
tical way. However, you can be definitc |, 
and absolutely certain that I will meet 
problems as they arise to the very best of 
my ability and upon the recommendations 
of my fellow directors. 

Complete support of the program Disp|ay 
for Victory, as set up under the direction of 
our associate, L. S. Janes, will be my iull 
intention for the duration. My efforts will 
be expended along lines that will further 
the success of this glorious program. 

I do, however, feel it my distinct duty to 
so conduct the affairs that upon the ending 
of this emergency with final victory, you 
members will find the I. A. D. M. intact as 
a separate, successful organization 
tioning toward the express end of working 


Tunc- 


for your interests and those of your asso- 
ciate members. The I. A. D. M. 
vital organization that must be ready and 
active in the interests of regular display 
problems—ready to keep our organization 
functioning as a successful unit when our 
next big job of retailing in the period of 
rehabilitation confronts us. 

I believe the interests of 
will be better served by an active interest 
in the I. A. D. M. as a separate, yet fully 
cooperative, unit with the Display for Vic- 
tory, than by adopting a passive program 
of I. A. D. M. for the duration. Final vic- 
tory will ke ours, and we will all 
tively and individually do our full share. 
I shall give my best efforts for the further- 
ance of this program. 

However, I believe that 
the shortage of supply materials for various 
display needs can be relieved in many cases 
by cooperative effort on the part of manu- 
facturers, display jobbers, and the I. A 
D. M. headquarters. I intend to examine 
the various methods by which we, as an 
organization and individuals, can best 
serve our country’s interests. 

We have available for consumer attention 
we are trained 


is a living, 


you members 


collec- 


the problem of 


as 


thousands of store windows; 
as the vital part of our business to arrange 
these windows to sell merchandise and con- 
vey ideas to millions of our citizens. It ap 
pears to me that there is no organization of 
national scope or repute, except ourselves, 
that can better cooperate with our national 
Treasury or War Departments, for the 
prompt, thorough and efficient dispensing of 


vital messages to the civilian forty-eight 
states. 

The majority of our members represent 
men from the smaller and medium size 


stores and communities. It is my desire that 
full cognizance be given to their problems 
and interests, is given to their fellow 
members affiliated with the larger stores in 
the metropolitan areas. 

I am glad to accept the challenge you are 
affording me, with this honor of being your 
president for the coming year. 

You have my assurance that I will give. 
and give my best. 


as 
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|. A. D. M. WOMEN'S AUXILIARY 
REELECTS MRS. BOOTH PRESIDENT 


With more than 125 registered delegates, 





the Women’s Auxiliary of the International | 


Association of Display Men recorded one of 
its most successful events in recent years in 
connection with the annual conventions of 
the parent organization. 
the ladies began arriving on Sunday morn- 
ing, June 28, at the Hotel Jefferson in St. 
Louis until the last delegate departed from 


St. Louis on Thursday evening, July 2, 


From the moment | 


there | 


prevailed a group spirit that was very con- | 
spicuous and one that augurs well for the | 


continued growth of the group. 
The members of the Women’s Auxiliary 
of the St. Louis Display Club 


acted as | 


gracious hosts under the able direction of | 


Mrs. I. T. 
the other officers as follows: 
Kenna, first vice-president; 


Vierheller, president, assisted by 


Mrs. 


Joseph 


Mrs. Thomas | 


Chadwick, second vice-president; Mrs. Ted | 


Heiman, recording secretary; Mrs. Carl 
Heidt, corresponding secretary; Mrs. Dave 
Estes, treasurer, and Miss Virginia Vier- 
heller, convention treasurer. The committee 
chairmen were as follows: Mrs. 
Chadwick, transportation; Mrs. Edward F. 
Gallagher, registration; Mrs. Roland Spies, 
membership, and Mrs. Henry 
ception. 

Mrs. Everett Booth, Memphis, Tenn., 
president of the Women’s Auxiliary of the 
I. A. D. M., in her capable manner kept 
things moving smoothly. The 
elected for the ensuing year are as follows: 
Mrs. Everett Booth, Memphis, Tenn., presi- 
dent; Mrs. T. J. McCormack, Detroit, Mich., 
vice-president; Mrs. Nathan Silverblatt, Cin- 
cinnati, treasurer, and Mrs. I. T. Vierheller, 
St. Louis, secretary. 


officers 


Joseph | 


Lambach, re- | 


In addition to participating in all the en- | 


tertainment features of the I. A. D. M. con- 
vention program, there were severa! note- 
worthy events for the ladies exclusively. 


Among these was the trip to the beautiful 
Forest Park Zoo on Tuesday afternoon, the 
auto caravan being escorted by a squad of 
On the return, a cock- 
tail party was enjoyed on the Starlight Roof 
of the Hotel Chase, famous for its Zodiac 
Bar and the unusual panoramic view of the 
city from the enclosed top of the 
hotel. The fashion luncheon on Wednes- 
day at the Stix, Baer & Fuller Tea Room 
was featured by a special style show, fol- 
lowing which the business session was held, 


police motorcycles. 


glass 


including the election of officers previously | 


reported. 

The Women's Auxiliary plays a great role 
in the welfare of the parent organization and 
the standard set by this convention should 
develop a greater interest on the part of the 
ladies to attend and thus promote a larger 
attendance on the part of the members of 
the 1. A. D. M. It is hoped that the officers 
of the organization will maintain contact 
with the membership throughout the year. 





From lowa To Indiana 
Goes Erwin 
( larence 
play Club, resigned as display manager for 
Martin’s Dry Goods Company, Cedar Rap- 


ids, Iowa, to accept a similar position with | 


Earl Groth & Co., Ft. Wayne, Ind. Erwin 


Was succeeded at Martin’s by Diana Brokaw. | 


Erwin, president, Crandia Dis- 
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COOPERATING WITH 


U. S. TREASURY DEPT. PROMOTIONAL PROGRAM 
JULY 27--AUG. 3 “WHAT EVERYONE CAN DO” 


AUG. 3--AUG. 19 “AVIATION DAY” 
NOW READY—THE FOURTH AND FIFTH IN A SERIES OF FIVE DRAMATIC 


DISPLAYS DESIGNED BY REYBURN 
TREASURY DEPT. PROMOTIONAL PROGRAM TO 
SERVE YOUR GOVERNMENT AND HELP OUR 
ARMED FORCES BY DEVOTING ONE OF YOUR WINDOWS TO EACH OF 
THESE DISPLAYS DURING THE OFFICIAL DISPLAY PERIODS. 


WAR BONDS AND STAMPS. 





PHILADELPHIA, PA. 


IN COOPERATION WITH THE U. S. 


WRITE TO US OR SEE YOUR DISPLAY 
MATERIALS SUPPLIER FOR COMPLETE DETAILS. 


THE REYBURN MFG. CO., INC. 
ALLEGHENY AVE. AND 32nd ST. 


SEND MY FREE COPY OF YOUR 1942 PATRIOTIC, FALL AND CHRISTMAS DISPLAY 
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INCREASE THE SALE OF 


* JUST OUT! ! 


1942 
COMPLETE PATRIOTIC 
FALL AND CHRISTMAS 

DISPLAY MATERIALS 
CATALOG. 


SEND FOR YOUR COPY TODAY 
FREE 








STATE 





oh MATERIALS CATALOG. 
! 
| NAME 
7 ADDRESS 

sox! 

| city 

















USE THE 
OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$2.00 Per Column Inch — CASH WITH ORDER 








COSTUME, PATRIOTIC, PERIOD and 


Latest Style WIGS 


AT POPULAR PRICES 
Also Complete Line of Wiggers Supplies 
ARRANJAYS WIGS 
32 West 20th St., Dept. D, New York City 

















AIR BRUSH 
CATALOG 


THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 
CHICAGO - - ILLINOIS 


Send for the 














Title Registered U. S. Patent Office 


Combined with 
MERCHANTS RECORD AND SHOW WINDOW 
Issued on the Fifteenth of Every akelakiale oh’) 
THE DISPLAY PUBLISHING COMPANY 
Cincinnati, (@) tie) 


H.C. MENEFEE, President. 
NATHAN SILVERBLATT, S 
R: C, KASH. Editor 


OUR PLATFORM 
. The Promotion of Display. 
More Display Cooperation by Manufacturer 
and Merchant. 
Advancement of the Display Service Business. 
Practical Service to the Display Profession 
and Industry. 
Greater Appreciation of Display's Power in 
Merchandising. 
. Absolute Independence 
Columns. 
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Cooperation 
In Display 

There has been a gradual awakening to 
the fact that American display is facing the 
most critical Con- 
fronted on all sides with material shortages 


stage of its existence. 
and with an uncertain future because of the 
shifting retail scene, display might easily be 
position if it 
sunshine 


pictured as in a_ precarious 


were not for a few rays of here 
and there. 

Among the things which lift the clouds 
a bit is the Victory Display Committee's 
program, which gives displaymen and_ the 
display industry a hand up by giving them 
something constructive to do for their coun- 
try, their communities, and their stores. An- 
other ray of light, probably more important 
other at visible on the 


than any present 


display horizon, is found in the increasing 
awareness among displaymen and the dis- 
play industry that mutual 
going to be a determining factor in whether 
or not display will be able to carry on for 


cooperation is 


the duration and emerge at the end of the 
war all ready to resume its onward march. 

The need for such cooperation was real 
ized first by members of the display indus- 
sense the shape of 
realization of the 


quick to 
Their 
state of affairs seems borne out by the fact 
that 
play 


try, always 
things to come. 
many meetings are being held by dis- 
to solve mutual prob- 
Displaymen 
have been a bit slower to sense the necessity 
cooperation, but 
that in 
displayman, 
think in 
other fellow and the profession as well as 
They must think 
to survive during the 


factors, trying 
lems—in a word, cooperation. 
they too are 
these troubled 

distributor, 
terms of the 


for closer 
learning the lesson 
times everyone 
manutfacturer—must 
in terms of individualism. 
how the industry is 
present crisis, and be prepared to put their 
shoulder to the common wheel for the good 
of all concerned with display. 


DISPLAY WORLD 


Webster defines cooperation as: “To act 
or operate jointly with another or others; 
to concur in action, effort, or effect.” With 
proper cooperation on the part of everyone 
in display the whole field can not only sur- 
vive during war times, but can advance to 
the point when the final victory 
comes, display will be ready to resume its 


where, 


progress at a faster tempo than before the 
cataclysm. 

Much the same idea is expressed in a quo- 
tation from the speech of acceptance made 
by Ray W. Parks, president, International 
Association of Display, at St. Louis: “I be- 
that the problem of the shortage of 

materials for various display 


lieve 

supply 
can be relieved in many cases by coopera- 
tive effort on the part of manufacturers, dis- 
play jobbers, and the I. A. D. M. headquar- 
I intend to examine the various meth- 


needs 


pers. 
ods by which we, as an organization, and as 
individuals, can best serve our country’s 1n- 
terest.” 
Personal 
must be 


and group prejudice and jeal- 
abandoned if a broader hori- 
zon is to be for display. With a 
goal set high and using the power of the 
coordinated effort of all branches of display, 
achievement is not only possible but certain. 


Oousy 
sought 





Support Shown V. D. C. 
Is Encouraging 

Elsewhere in this issue appears a list of 
displaymen who have accepted the invita- 
tion of the Victory Display Committee head- 
quarters to serve as local chairmen for the 
V. D. C. program. Some 300 in number at 
present, it is expected that the total will 
reach 1,000 or more eventually. 

A glance at the names listed reveals the 
who are getting behind the 
movement and who are devoting much of 
their time and effort toward a_ successful, 
nation-wide campaign which will result in 
windows being made 


type of men 


thousands of display 
available for patriotic purposes for the dura- 
tion of the war. 

But it is through conversation with 
of these men that one gets a true picture 
of the enthusiasm and energy they are put- 
ting into the work, as well as the 
hearty response they have received, in nearly 


some 


good 


all cases, from local merchants and display- 
men alike. 

It is distinctly encouraging for anyone 
connected with display to see what can be 
done when the field works together for a 
common cause. 


It's "Assembly Call" 
For McCollum 
V. F. McCollum, display manager of Da- 


vison-Paxon Company, Atlanta, has been 


called back to active duty with the regular 


during the 
last war, has been commissioned a_ first 
lieutenant and will report at Fort Ogle- 
thorpe, Georgia, on July 19 for assignment 
to station. 


army. McCollum, who served 


Joins Display Staff 
Of G. Fox & Co. 

Virginia Dixon, formerly with Interna- 
tional Silver Company, Meriden, Conn., has 
joined the display staff of G. Fox & Co., 
Hartford. 


JULY, 


194? 


Display Manufacturers Mart 
Introduces Depth Panels 


Irving Saks, president, Display Manu 
turers Mart, 149 West 24th street, New \ 
City, announces the introduction of poy 
priced three-dimensional display panels. 
ticipating a large demand for the new 
on the basis of present orders, this comp 
has leased new and larger quarters to ta 
tate According to Saks, 
“depth panels,” executed by Bernard k 
an artist of exceptional ability, are b 
produced by a mass production techni 
which lowers the cost of manufacture \ 
out losing any of the original beauty. | 


production. 


has had considerable experience in 
sculpture and display designing, a ba 
ground that will add variety and visio1 
his new creations. 


Schoenman Wins 
War Bond 


The $50 War Savings Bond offered at 
St. Louis convention of the International 
Association of Display Men by Facil Fab: 
Corporation was won by R. B. Schoenman, 
I. Blach & Sons, Birmingham. 

Facil Fabric Corporation has recently a 
quired considerably enlarged display rooms 
executive offices at 302 Fifth 
York City, and announces 
new fall and Christmas 
new literature available on 


avenue, 
that the 
lines are 


and 
New 
firm’s 
described in 
request. 
Thermoplastics For Display Use 
Banned By War Production Board 

An order released by the War Production 
Board on June 27 announces that after Sep- 
tember 1 the manufacture of thermoplastics 
fixtures, mannequins, 
forms, ete.” will be specifically prohibited. 
All other types of plastics already are under 


for “signs, hosiery 


various types of control. 


Whitnah Closes Firm 


"For Duration" 

An announcement by Ray T. Whitnah, 
Display Products Company, 3044 Olive 
street, St. Louis, states that the well-known 
display firm has been closed for the duration 
of the war due to existing conditions. The 
company expects to reenter the display pro- 
duction business after the final victory. 








COMING UP! 

Anniversary of Beginning of First 
World War—July 28. 

Francis Scott Key’s Birthday—August 
9. 

National Aviation Day—August 19. 

Red Cross Established (1864)—August 
22. 

Germany Declared War on Poland 
(1929)—August 30. 

England and France Declared War on 
Germany (1939)—September 3. 

Labor Day—September 7. 

National Felt Hat Day—September 12. 

Star Spangled Banner Written (1814) 
—September 13. 

National Retail Demonstration—Sep- 
tember 14-19. 

Constitution Week—September 14-19. 

Constitution Day—September 17. 














it 
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Dim-Out Curtain Shows Goods, 
Yet Eliminates "Light Spill" 

\n answer to the dimout problem along 
the Eastern seaboard is now foreseen 
with the introduction, by Celanese Corpora- 
tion of America, of a black “Dim Out Sheer” 
fabric which will permit “business as usual” 
in retail stores. The black sheer fabric is 
placed between the window glass and the 
source of lighting. Tests show that 75 per 
cent of the spilled light is completely elimi- 
nated when one thickness of the fabric 1s 
used. 

This new, moderately priced fabric has 
two important applications: one is in show 
windows, hung tightly, allowing the passer- 
by to view the merchandise shown clearly, 
while at the same time drastically reducing 
the outward glare. Another application is 
in residential quarters and business offices. 
In these cases the fabric is hung in folds, 
as is usually done, and the efficiency is 
greatly increased. 


Camp Contest Winners 
Are Announced 

Winners of the Camp National Posture 
week window display contest were recently 
announced by the board of judges, composed 
of J. B. McCann, Kann’s, Washington; Jos- 
eph Apolinsky, Loveman, Joseph & Loeb, 
Birmingham, and Aubrey L. Maley, The 
Broadway-Hollywood, Hollywood. 

Prizes in the first group were as follows: 
the first prize of $50 went to W. T. Reid, 
Snellenburg’s, Philadelphia; second prize of 
$30 to George H. Wagner, Brandeis & Sons, 
Omaha; third prize of $20 to T. A. Solomon, 
A. Harris & Co., Dallas. 

In the second group, receiving similar 
awards, first prize went to A. L. Squires, 
Gebhard-Gushard Company, Decatur, IIL; 
second to Russell Roe, Fandel’s, St. Cloud, 
Minn.; third prize to J. A. Clark, B. A. 
Sellars Company, Burlington, N. C. 


Display Possibilities 
Shown By New Product 

“Decor-Tex” is the name of a new devel- 
opment by Art-Forms Studio, 53> Downing 
street, New York City, which seems to have 
many applications in display. Described as 
all-sculptured, pre-fabricated sections avail- 
able in standard lengths and widths, the 
material can be curved up to 360 degrees. 
The original can be sculptured to the speci- 
fications of the individual, with the design 
repeated or in continuity. The finished sec- 
tions can be surfaced and textured as de- 
sired. The first installation was for the 
walls of a completely circular room for 
Charles of the Ritz, New York City. 


Coy, Disbrow Appoints 
Warren Gallagher 

Coy, Disbrow & Co., Inc., 686 Greenwich 
street, New York City, has announced the 
appointment of Warren A. Gallagher as 
sales manager of the firm’s display division. 
His long experience in the display field and 
paper business should make him well quali- 
fied for his new responsibilities. 

lhe company plans to release several new 
autumn and Christmas designs in the near 
Tuture. 
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MANNEQUINS 


They're here! And you'll 

want to see them! The 

new, highly-stylized 

Mannequins by 
Mileo. 


| 















Up to the min- 
ute coiffures 
by hair stylists. 


* OJIW Aa 









Created by 
sculptors who 
know fashion 
requirements. 

















Don't miss the NEW AND 
DIFFERENT Mileo Manne- 
quins. Styled for the better 
type shops. Come in and 
look them over. We'll send 
you photos on request. 











P. C. MILEO 


7 WEST 36th STREET 
BETWEEN FIFTH AVENUE AND SIXTH 



















WE WISH TO THANK 





the Display Men and Display Distributors of America 
for the cordial and enthusiastic reception 
given to “Facil-Fab” 






at the 1942 I. A. D. M. Convention 
FACIL FABRIC CORP. alle 


: telephone number 
302 5th Avenue, New York City LAckawanna 4-6420 


Watch August Issue Display World for Important Announcement 






















Don’t Waste Board 
Don’t Waste Time 


USE 


FASTER WORKING 


CRESCENT 
Quality 
BOARDS 


FOR YOUR DISPLAYS 
AND SHOW CARDS 


SEE YOUR DEALER 
Or Write for Samples 


A Product of 


CHICAGO CARDBOARD COMPANY | 


656-670 Washington Blvd., Chicago 


MAHARAM salutes 

and thanks those who 

were so generous with 

praise for the MAHAR- 

AM line shown at the 

recent I A. D. M. Con- 

vention. If you did not 

attend the convention 

don’t fail to see the 

newest, cleverest and 

most original line of 

Display Fabrics and 

. Accessories in MA- 
MAHARAM | HARAM history. Con- 
CAN FILL tact your local jobber 
EVERY or nearest MAHARAM 


DISPLAY branch. 
NEED 


[ Ye PA\ |) Z@ 
mall =m \ we ee 

FABRIC CORPORATION. 

Complete Line of Display Fabrics & Accessories 


NEW YORK — 130 WEST 46th STREET 


Los Angeles 
819 Santee St. 


St. Louis 
915 Olive St. 


Chicago 
6 E. Lake St. 








DISPLAY WORLD 


CHICAGO WINDOWS REMAIN 
INTERESTING 


[Continued from page 20] 


Modern footwear must have a modern set- 
ting, believes Bill Joseph, who is responsible 
for the unusual display recently featured by 
Shoe Salon on Michigan avenue 
Leaflike pallets 


Joseph's 
and pictured on this page. 
three in number—acting as display 
standards are effectively tilted toward the 
audience. The center exhibit gains interest 
by leaf-shaped cut-out border-rims, stepped 
forward toward the front 
most one bearing half a dozen dress shoes. 
Bursting through the pallets right and left 
are impressionistic cactus plants bearing an 
odd variety of leaves and blooms and lend- 


of wood 


glass, the fore- 


ing a note of variety to the array of purses 
and belts and milady. The 
window, made effective by off-stage illumi- 
impressive by night. 


slippers for 


nation, was 

Falling back on that sure-fire success, the 
black and white theme, Fred Johnson, who 
life out at Gold- 
arranged five 


very 


windows come to 
berg’s on Ashland 
pretty maids in black-and-white costumes 
about the door j friendly white 
colonial house not long ago and chalked off 
another hit. White doorway benches, a lan- 
tern glowing above the transomed entrance, 


makes 
avenue, 


stoop ot a 


vines clambering out of mossy ground beds 
and peeking into the porthole windows of 
the house and a modern white board garden 
attractively complemented by a 
expanse of lawn, a flagstone walk 
made of plastic pieces and a croaking frog, 


fence are 


grassy 
the guardian of the window sign. 


"Round Up Old Fixtures," 
Suggests Displayman 


The following letter 
J. A. Foster Company, 
for itself: 

“It was very inspiring to read of the na- 
tional ‘Display for Victory’ campaign. I am 
proud to be able to help in any way I can. 
But what I am thinking of now is the old 
metal fixtures that stores have lying around, 
taking up space, fixtures they will never use. 

“Our 


from Laidlaw, 
Providence, speaks 


Guy 


needs all the 
and brass it can get. If displaymen all over 
the nation would dig around in their old 
fixtures I am sure they could find thousands 
for one, 


government copper 


of tons of these precious metals. I, 
would be willing to do my bit. After being 
a displayman for over forty years, I have 
seen plenty of metal fixtures that were sel- 
dom Why not take up this 
helping our government ?” 


used. way of 


JULY, 1942 


—An example of how charm and beauty can 
make footwear more attractive, this display 


by Bill Joseph, Joseph's Shoe Salon— 


Allaun and Rosebrook Reunite 
After Fifteen Years 


Of particular interest to the entire dis} 
field is the formation of Display 
Studios, 741 Wall street, Angeles, by 
Benjamin Allaun and Frank  Rosebrook, 
original founders of the Modern 
Studios, Chicago, Ill. After a most success 
ful career in the display designing and man- 
ufacturing field, Allaun retired from the 
Modern Display Studios some fifteen years 


General 


Los 


Display 


ago to engage in various display and promo- 
tional activities on the Pacific Coast. The 
new company will engage in the design and 
construction of feature display attractions 
and complete three-dimension paper sculj 
ture 


color. 


window backgrounds executed in 


Sherwin-Williams Stores 
To Support Victory Display Program 

B. E. Fitch, retail 
Sherwin-Williams Company, Cleveland, re- 
ports that not only will the company’s large 
group of retail participate directly 
in the Victory program through 
their own show windows, but they will, to- 
gether with the company’s authorized dis 
tributors, make available a large range of 
Victory display materials to local retail 
stores not served ordinarily through regular 


stores division, The 


stores 


Display 


display channels. The company’s representa- 


tives will be directed to devote a greater 
portion of their time to this program than 


ordinarily is devoted to display promotion. 


Christmas Illustrated Catalog 
Just Off The Press 

The Reyburn Manufacturing 
Philadelphia, Pa., announces the 
its 1942 Christmas catalog, featuring, in ad 
dition to a wide range of Christmas decora- 
tive and display materials, many distinctive 
patriotic ideas. The catalog is twenty-tour 
pages in size and fully illustrated. 


Company, 


t 


release 0 





"The Heiress To The Wolf 


Estate’ Announced 

F. Wolf, display manager, J. C. Penne) 
Company, Burlington, Iowa, announces t! 
birth of Carol Jean on June 13. Specifica- 
weight, 7 pounds 1 ounce; blue eyes; 
Everybody is happy. 


1e 


tions : 
powertul lungs. 
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DRAMATIZE...! 


the VICTORY PROGRAM 


with these inspiring 


HEROIC ENSEMBLES 


Heroic Ensemble No. 14 
PRESIDENT FRANKLIN DELANO ROOSEVELT Our 
Size 24x36” New 

UNCLE 
SAM- 





Consists of a life-like reproduction of President Roosevelt, reproduced from a 
famous sculptured model, super-imposed in Bas Relief on flag red, white, and 
blue Facil laminated silky material mounted on heavy board, with silver stars 
on blue stripe. The scroll is in Bas Relief, silk screened with red and blue letters YANKEE 
on white Facil material mounted on heavy board. This display easled. DOODLE 


DANDY 
*6.00 | iar 
Just the 
Thing 


Heroic Ensemble No. 14 


Can be used for window display, ledges or paneling. 
Price complete 





Heroic Ensemble No. 15 
GENERAL DOUGLAS MacARTHUR 


Size 24x36” for 
Patriotic 


Displays 


Consists of life-like reproduction of General MacArthur, reproduced from a 
famous portrait, super-imposed in Bas Relief on flag red, white, and blue Facil 
laminated silky material mounted on heavy board with silver stars on blue stripe. : 
The scroll is in Bas Relief silk screened with red and blue letters on white Facil Write 
silky material mounted on heavy board. This display easled. Can be used for for 


window display, ledges or paneling. $6 OO Photo 
LE BOW ADVERTISING CO. 


15 WEST 37th STREET NEW YORK CITY 








Price complete 





Heroic Ensemble No. 15 


Heroic Ensemble 


No. 12 


GENERAL DOUGLAS 
MacARTHUR 


Size 
221/4""x25"x7”" deep 


Consists of heavy white blue 
starred board frame on at- 
tractive white base, sturdy 
wood construction. Concave 
background, beautiful flag 
red and white four inch 
striped silky Facil material 
with mounted cut out of 
General MacArthur in fore- 


ground. Flanked with two 
scrolls of white Facil mate- 
rial mounted on heavy board 
and easled. Name plate of 
General MacArthur (remov- 
able) red board with white 
letters. Reproduction of Gen- 
eral MacArthur and _ back- 
ground are removable giving 
you a permanent display 
piece usable on other occa- 
sions. Price complete— 


*9.75 


es 


My faith is 


In any event 1 shall ch 
my best ...| shall ke 
the Sokdiers’ Faith 


General Deugins Mae Artiver 


4 > BUY MORE WAR BONDS —— 





40 


a SOL” 


not be 


YOUR FRIEND! 


<a 








Get sun-fading 
protection with 


CALIFORNIA ii 


Transparent 
SUN SHADES 


Bright sunlight ruins delicate colors 
of merchandise and display fix- 
tures. Our more transparent shades 
absorb the sun's destructive rays. 
Get this better protection, 
More than 10,000 _ installations. 


WRITE TODAY tor descriptive folder, 


sample swatches, and prices. 


Transparent Shade Co. 


CHAMBER OF COMMERCE BLDG. 
1161 S. Broadway, LOS ANGELES, Calif. 


now! 








LOOKS LIKE’ 


Sensational Lining and Cov- 
ering Papers By Makers of 
COVERAY give you the rich appear- 


ance of costly rare wood panels at lower cost 
than many ordinary display papers. Ideal for 
backgrounds — lining display cases — covering 
shelves and tables or any similar use. Easily 
tacked, glued or pasted on and is ready for 
immediate use. Some numbers have a 100% 
washable baked-on enamel finish—all printed 
in washable inks. Unusually wide—40" to 48” 
—25-ft. rolls—$1.50 to $2.00. Many other ef- 
fects available with CLOPAY display papers. 
Write for samples. 


1629 Locust st. ST. LOUIS, MO. 
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Joseph E. Podgor Heads 
Display Distributors 


with 
conclave, the 
Display Distribu- 
anniversary as an 


Meeting again in conjunction 
l. A. BD, M.. at the St. 
National Association of 
celebrated its first 
organized group. In a most interesting 
meeting held at the Hotel Jefferson it was 
decided to embark on a more active program 
and to establish offices in Washington, D. ¢ 
Accordingly, the offices will be located in 
315, National Press building, Wash- 
in charge of an executive secretary. 
election of for the ensuing 
resulted as follows: Joseph E. Podgor, 
Joseph E. Podgor Company, Philadelphia, 
president; Marshall Moody, Marshall 
Moody Company, Dallas, Texas, vice- presi- 
Albert D. Blitz, Modern Display Com- 
Washington, D. C., and 
Vierheller, Garrison-Wag- 
Mo., retiring presi- 


Louis 


tors 


Room 
ington, 
The 


year 


officers 


dent; 
pany, secretary 
treasurer; I. T. 
Company, St. 
dent, was elected chairman of the 
The association at another meeting during 
the convention adopted the policy of direct- 
ing its toward the 
of the Victory Display program 
gained such momentum at 
St. Louis convention. The group went 
record to support the efforts of the National 
Victory Committee in 
possible and to respond to all calls 
In addition, financial support was 
D.C. 
successfully 
and the its 
activities and its pledge to the Vic- 
Display program it was planned to in- 


ner Louis, 


board. 


major activities success 
which 
the 


on 


tremendous 


Display every way) 


for co- 
operation, 
pledged to the V. 

In order to 
the 


regular 


more carry out 


aims purposes of group in 
tory 
crease the membership to embrace every dis- 
play distributor in the nation than can meet 
the requirements for membership as set forth 
in its constitution. 
This meeting was 
H. Stanley, L. A. 
Mich., 


division of 


Trow- 
Bron- 
manutacturers’ 


addressed by 
Company, 
chairman of the 
the V. D. C., who most 
presented the for the display indus- 
try’s participation in the program. It 
forceful explanation of the 


Darling 
son, 
ably 
plans 
was 
plan that 
interest and enthusiasm 


his 
enthusiastic 
present. The 


Nathan 


won the 
of all 


dressed by 


meeting was also ad- 


Silverblatt, manager, 


—Newly elected officers of the National Association of Display 


the 


DISPLAY WORLD, who emphasized 
opportunity to establish for display a great 
prestige and at the same time insure 
industry against the possibility of becomi 
a war casualty. 

The purpose and object of the N. A. D 
are to promote the general welfare and « 
vate the standards of the display 
disseminate information, interchange id 
promote ethical relationships between 
members and with the public, and in gene 
to aid and advance the interests of thos 
engaged in the display business. 


busine 


Membership in the association is confined 
to those engaged in the 
display materials and who maintain 
house and service tacilities. The 
tion invites the application of eligible dis 
play concerns who can obtain full informa 
tion from any of the officers or by writing 
to the new national offices, Room 315, Na 
tional Washington, DD. | 


concerns sale 


Wart 


associa 


Press building, 


Old |. A. D. M. Stalwart 
Attends Convention 
Homer H. 


director, The 
Wartburg Press, Ohio, attended 
the I. A. D. M. convention after an absence 
years. A Sea 


extremely 


Seay, publicity 


Columbus, 
of some score of years ago, 
association affairs 
board of directors 


active in 
and was a member of the 
for many He 
editorial contributions to 
nals. stature 
belies and he is 
thusiastic the 


Was 


was also known tor his 
the display jou 
and glowing healt! 


years. 


Seay’s fine 
his always an en 


of display 


age, as 


booster for value 


Unger Joins Staff Of 
Fair Trade Merchandising 


Fair Trade Merchandising Associates, 
New York City, specializing in advertising 
display installations, announce the appoint- 
ment of Joseph Unger to direct promotional 
work of the concern’s window 
ing service. He 
with the advertising department of 
ment Mills. 


merchandis- 
connected 


Monu- 


was formerly 


Distributors. Left to right, 


Al Blitz, secretary-treasurer; |. T. Vierheller, chairman of the board; Joseph E. Podgor, president; 
Marshall Moody, vice-president— 
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Victory Panel 


Symbolic of our fight for free 


dom. Processed in red, white, 
blue and black, on Harvest 


Bulkton Seamless, with deckle 


edged backing sheet of Red 


( Bulkton Seamless 


DISPLA 


Washington Monument 
This stately Monument erected 
to the Father of our Country, 
framed in a setting of graceful 
American Elm trees. Photo 
graphically reproduced in four 
natural colors PANEL SIZE 
30” WIDE BY 40” HIGH. 
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Patriotic Panels ern whew 


Suitable for DISPLAY for VICTORY Campaign 





-—es 
American Panel Liberty Bell 
; Liberty sell, the Shrine ot 
Alert to the defense of our every true American, the Voice 
Country, American Panel 1s of Liberty—the Symbol of pres 
packed with vital interest of ent dav American thoughts. Re 
our finest traditions Processed produced in tones of Sepia 
in Red, Blue and Gold on Bone Brown and White PANEI 
Bulkton Seamless. PANEL SIZE SIZE 40° WIDE BY 60” HIGH 


i WIDE BY 84 WIDE. 





Price per Panel—$2.90 


Price per Four Color 
Panel—$2.25 


Price per Panel—$4.90 


Price per Two Color 
Panel—$2.95 


BULKLEY, DUNTON & CO. 


, > a aie ae ae ae ae ae ae, a a ae a a ae: 


NEW YORK 











295 Madison Ave. 





Display Papers Division 


CHICAGO 
2625 S. Wabash 





VICTORY THEME DOMINATES 
AT I. A. D. M. CONVENTION 
[Continued from page 7] 
gates were guests of Korrect-Way Display 
Products, St. Louis, on a moonlight cruise 
on the Mississippi. The excursion was made 
on the air-conditioned, streamlined SS. S. 
\dmiral. 
Wednesday morning was given over to 
several round-table discussions of different 
phases ot the V. D. C. 


| program. John 
Jacobs again presided at the luncheon meet 
ing, introducing Frank M. Mayfield, presi 
dent, National Retail Dry Goods Associa 
tion, Associated Retailers of St. Louis, and 
Scruggs, Vandervoort & Barney, St. Louis. 
He was roundly cheered when he announce | 
that his store, up until a few minutes after 
noon, that day had sold more than $60,000 
worth of War Bonds and Stamps. Mayfield 
went on to say: “We have been asking what 
we can do to help. Well, the government 
has told us what we can do: we can aid in 
t 
displaymen here at the convention are doing 


i¢ selling job for stamps and bonds. You 


a magnificent job in showing retailers how 
to sell them. 

“IT have been much interested in the Vic- 
tory Display Committee, and I realize that 
there is no better medium than display for 
selling bonds and stamps through the stores. 
It will be a grand job for the country and 
for the stores themselves. We have never 
had the retail stores well organized for 
loing a specific job; now is our opportunity 
to show the nation that the retailers are in 
he war and all-out for victory. 


( 


“On behalf of the National Retail Dry 
Goods Association, I congratulate the V. D. 
C. tor getting this project under way and 
organizing it so well.” 

\. M. Mendle, president, American Fix 
ture & Manufacturing Company, St. Louis, 
was the next speaker, discussing “The Dis 
AH-Out 


War.” (His complete address appears els¢ 


play Manutacturer’s Part in an 


where in this issue.) 
Watson Barrett, 
stage designer, who spoke briefly on the 


He was followed by 


dynamics of color and lighting in relation 
to capturing and holding attention. 

Carl Haecker concluded an inspirational 
address entitled “Over There or Over Here” 
by reading the V. D. C. pledge: “I pledge 
allegiance to the cause of Liberty and the 
fight for Victory and shall zealously serve 
my country in the field of display for the 
duration of the war, or for as long as | 
shall be actively engaged in display work 
during the war. 

“And I do pledge my time, my skill and 
my effort to this patriotic cause in response 
to the urgent need of the United States 
Government for my services in the crea- 
tion, direction and regulation of Victory dis- 
plays for the use of the government in the 
successful prosecution of the war. 

“T pledge my full support to the National 
Victory Display Committee as the accredited 
coordinating agent between the government 
and the display profession.” 

Several telegrams of good wishes from 
various sources were read at this meeting. 
Received too late to be read was a cable 


from C. H. Andrews, Wellington, on behalt 
of New Zealand displaymen \ddressed_ to 
R. C. Kash, editor, DISPLAY WORLD 
the message read: “Greetings to United 
States displaymen from New Zealand. May 
vour Victory Display program create a new 
era in the world: history of display We 
wish you a most successful convention and 
good luck.” 

The high spot of the business session on 
Wednesday afternoon was the election ot 
officers, culminating in the selection of Ray 
W. Parks as president Parks defeated 
Dave Estis, Bond Clothing Company, St 
Louis, in a close contest. Joe Bronsing, J 
Goldsmith Company, Memphis, was elected 
first vice-president; Everett W. Quintrell, 
Elder & Johnston Company, Dayton, second 
vice-president, and Joseph Apolinsky, Love 
man, Joseph & Loeb, Birmingham, third 
vice-president. C. H. Fadem was appointed 
treasurer after the withdrawal ot Charles 
EK. Lenhart, Hochschild Kohn Company, Bal 
timore, who had been named by the nomi 
nating committee for that office 

The board ot directors for the ensuing 
year is made up as follows: chairman, Jos 
eph McCann; first district, John MeCarthy, 
Brown-Durrell Company, Boston; second 
district, Lothar Dittmar, D. M. Read Com- 
pany, Bridgeport, Conn.; third district, Eu- 
gene Turner, Zachry’s, Atlanta; fourth dis- 
trict, Frank Whitelam, R. H. Fyfe Com- 
pany, Detroit; fifth district, L. L. Wilkins, 
Pizitz Dry Goods Company, Birmingham; 
sixth district, Robert O. Johnson, Common- 

[Continued on page 44] 





DISPLAY 
For Victory 


Continuous Flag Flyer—the 
mechanical Waving Flag at 
a price much lower than 
yrdinarily demanded for the 
more expensive’ editions. 
Operates on AC, DC cur. 
Flag size 12”x18”. Anima 
tion Mechanism Invisible 
and flag-staff 
and flag-staff, 


= 


White-enameled wood base ~ 7.50 
DeLuxe Model, chrome base 


eagle, 


12.50 
(Defense flag available—interchangeable—$1.00 addl.) 
GOODMAN eden a 


GOODMAN DISPLAYS 


Division of Goodman Flexible Sleeve Form Co. 
19 West 34th Street New York, N. Y. 


(Distributors wanted) 


tassels 





FALL DISPLAYS 


A FEW MODELS STILL AVAILABLE 


While limited stocks 
last, you canstill get 
FLEXOACTION turn- =. 
tables. Write today, to “~ 


MERKLE-KORFF GEAR CO. 


211 North Morgan Street Chicago, Ill. 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 











145 to 151 
W. 18th St. 
New York 


Write for New 
Catalogue “D” 











Silent Salesman 
STREAMLINE SHOW CASES 
Send for Catalog 


Detroit Show Case Co., Detroit, Mich. 








“‘“FLAME-GLO” 
FLUORESCENT PAINT 


Many Vivid Colors. Write for Details. 


FLAME-GLO CO. Inc. New” foxx’ ‘crr¥ 





| three 








CARSTENITE 
(Actual Wood, Resin Fused to Masonite) 
The Ideal Display Material 
eSigns @ Backgrounds 
@ Displays @ Fixtures 
Send for free Sample and Literature 


Saretenite Sales? 20 Se St: 


DISPLAY WORLD 


THE PLAY WORLD 
[Continued from page 26] 


as the program states, “into a romantic 
glade bathed in the silver of moonlight come 
pure white sylphs with skirts rather long 
as Taglioni might have worn them, to trans- 
port us into another world, to the music of 
Chopin.” This is the opening of a very 
popular evening of ballet—a presentation of 
“Les Sylphides” seen under the _ stars. 
Danced exquisitely by the Ballet 
Monte Carlo with Mia Slavenska and Igor 
Yousekevitch in the leading roles, the classic 
was fortunate in its simple but very pleasing 
Emil Bertin. The back drop 
pattern of pale brown and green 
trees. There were two wings, 
leafy pattern painted on a thin 
first of blue, gave way to a 
green. The back pair of 
wings were cut into a pattern of leaves at 
the extremities so that the dancers actually 
dancing under everhanging 
set was bathed in a re- 
light. 

performance of the 
choreographic 
also did the 
One marvelous surreal- 
from what might 
somewhat conven- 
arish treatment for an Oriental 
large came down right. 
side of it so that they seemed 
to retreat were two 8-foot high half-figures 
of women. A third figure was painted di- 
rectly in line on a back flat which pro- 
forward to resemble a wall. The 
figures were all painted a hazy blue— 
face of the 


Russe de 


scenery by 
was a 
leaves and 
also of a 
scrim. The 


darker wing of 


seemed to be 
leafy boughs. The 
mote 
The second 


emerald green 
evening 
“Scherezade,” a drama 
Bakst who 
and the costumes. 
touch saved the set 
otherwise 
tional and g 
theme. <A 
Painted on the 


was 
by Leon scenery 
istic 
have been a 


staircase 


jected 


rubbed in features. The 
was cut sharply in half with a 
light in the wings. 
audience was waiting for, 
third number, the beloved 

This ballet owes a great 
and gayety to imaginative 


with 
third 
green shadow 

What the 
was the 
Parisien.” 
its charm 


figure 
cast by a 
how- 
ever, 
“Gaiete 
deal of 
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costuming. Think of Leonide Massine a: 
it is almost always as the South Ameri 
in his white suit with green embroider: 
blue-birds running down the lapels and ¢ 
sides of his trousers, dashing around t 
stage in mad pursuit of pleasure, carryi 
his two little flower-embroidered duffle ba; 
Count Etienne de Beaumont, who is resp 
sible for the decor of this ballet, has carri 
the French note of the piece into the c 
tumes. The waiters glide across the sta 
enveloped in huge aprons, the soldiers’ u 
forms are marvelously chic with frogs ey 
on their trousers. But what displaymen ; 
with “Gaiete” is the quadrille 

can-can dancers, which Bonwit Teller f 
tured two years ago when they took t 
legs off mannequins and stuck them straig 
out at the passerby—who saw only legs 

black net stockings and layer after la 

of multi-colored skirt. 


NEW YORK AT WAR 

During June New York turned all-out 
a demonstration called “New York at Wa 
that will be remembered for a long tim 
All day long, past thousands of spectators 
lining Fifth avenue, the 
our armed and auxiliary forces paraded. It 
was a demonstration that called upon all 
the city’s resources to tell the story of 
our military power, and the display 
try was not found wanting. There were over 
seventy colorful and impressive floats in 
the parade, and Messmore & Damon, rr 
sponsible for the majority of them, said that 
they were the largest floats ever built. From 
the very first—a float called “Death Rides,” 
a skeleton on horseback—to the grand finale 

“Remember Pearl Harbor’ —the floats 
were planned with imagination and an eye 
to detail. The spectacular, perhaps, 
was the great, grim, “Hitler—the Axis Wat 
Monster.” This was a huge, mechanical 
dragon ejecting smoke from his nostrils, 
trampling men, women, and children under 


sociate 


men and women ot 


indus- 


most 


—Above, one of the spectacular floats in New York City's war parade passing the reviewing 


stand on Fifth avenue. 
about his feet. 


It depicts an Axis war monster with the bodies of his victims strewn 
The float was completely mechanized— 
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—Another setting for the Ballet Russe's cur- 

rent appearance at the Lewisohn stadium, this 

of course being for the ballet "Les Sylphides;" 
Emil Bertin did the scenery— 


foot; he was driven by Hitler, “the chief 
instigator of the war.” 
and long neck swayed back and forth and 
his great tail switched as he rolled down 
the street. A huge float called “Tokyo: We 
Are Coming!” 
planes swooping down and _ scattering the 
vellow rats from Tokyo into the sea. Father 
Knickerbocker was seen grimly rolling up 


The monster’s head 


showed American bomber 


his sleeves against a background of sky- 
scrapers, bridges, and factories, surrounded 
by citizens at attention. 


RUSSIAN WAR RELIEF 
Part of 2 very crowded schedule of events 
taking place during the vigorous week of 





campaigning for funds, the Russian War | 


Relief carnival drew large crowds to its 
temporary domain on Park avenue, where 
during its brief period of existence Russian 
folk songs and Red Army songs were sung, 
lithographs by Soviet artists were sold, and 
large quantities of beer and “Pepsi-Cola” 
took the place of tea and vodka. 
tively speaking, the carnival was notable for 


Decora- 


its booths where various trinkets were sold 
under beaverboard parachutes of gold and 
white. The parachutes, of extremely stylis- 
tic and non-functional design, were draped 
at the side like curtains looped apart. The 
windows facing the street were painted with 
gay drawings suggesting the food, drink, 
and fun that could be obtained within. 


DECOR WHILE DINING 

The effort to stay cool in a hot city seems 
to lend a great deal of charm to the dining 
places around town. Some additions to a 
rapidly growing list are: The Ambassador 
Garden, where under a leafy roof a fountain 
splashes, and curving yellow chairs and 
white table cloths shine against the green 
terns along the wall. One enters the room 
through a red and white striped canopy. 
The paper down the staircase to the garden 
follows the same pattern as the ceiling. The 
Hotel Sulgrave keeps its tarpaulin cool with 
a continual spray of water playing over it. 
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TMS 


BOOST ANKLET SALES 


Because they so expertly demonstrate colors, 
patterns, textures and—above all—fit, 
Fairy Ankle-ette Display Forms prove that 
well-planned displays do boost Anklet sales. 



















































Other Fairy Display Forms do likewise for 
other hosiery items and for shoes, neckwear 
and brassieres. Write for latest catalog. 

















HANSEN pioneered in the design, development and use of one-hand 
Tackers, and in so doing modernized tacking and fastening devices 
by os the slow, laborious and outmoded hammer-and-tacks 
method. 


Hansen was the first to invent and perfect a Tacker that drives 
T-head, single-leg Tacks. What the future holds as to further advance 
in the design of Hansen Tackers remains to be seen. New and 
improved models may be looked for, however, when the proper 
time comes. 


Your Hansen Tacker 
(Kling-Tite or Hansco) is 


a useful tool. It deserves a oN A. L. HAN S F ‘| aa | FG. CO. 
pooper care, copociity [HANSEN } 504] RAVENSWOOD AVE. 
ie. CHICAGO. ILL. 
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NEWS 


Display men! 





= GREATLY REDUCED PRICES 
ON WIDE BACKGROUND PAPERS! 


Inquire about our DRASTICALLY REDUCED 


Don’t miss this golden opportunity ! 
PRICES ON WIDE BACKGROUND PAPERS: 107”, 
ALSO CLOSING OUT at ridiculously low prices our smart line of Summer, Fall and Christmas 
Panels, Panoramas and Backgrounds. 


DISPLAY WORLD 
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87”, 81”. 


FREE—artistic decorative miniature samples. 
with prices, 


THE ACE PAPER CO., Inc. 


on request. Write 


DISPLAY 
DIVISION 


today! 


Dept. 30, 426 West Broadway, New York City 














FEATHER-WEIGHT 
MANNEQUINS 


A HIT 
at the Show! 


These unusual 
figures offer 
durability and 
high quality, 
despite their 
light weight 
and low cost. 
Designed espe- 
cially for high- 
er-type depart- 
ment store and 
specialty shop 
use. 


Write for Photos 


DISPLAY MANNEQUIN, Inc. 


257 WEST 17th STREET NEW YORK 
CHICAGO: Smiley & Co., 234 S. Franklin St. 
MONTREAL: Modern Display Fixtures, 

460 St. Catherine St., West 














SUMMER DISPLAYS 
“KEEP COOL” 


with 
Eaton Grass Mats 


The crisp, grass-green freshness of 
Eaton Grass Mats give eye-appealing 
coolness to your displays—no matter 
how sultry the weather. Here's the 
easy, colorful way to show off summer 
merchandise to best advantage. Eaton 
Grass Mats keep their color, their 
freshness and their velvety beauty for 
long periods of service. Ask your 
display jobber NOW. 


Prompt Delivery from Stock 


EATON BROTHERS CORP. 


Hamburg New York 
SERS. ALTE SS 


VICTORY THEME DOMINATES 
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[Continued from page 41] 

Company, Chicago; eighth 
Jensvold, Gamble-Skogne, 
ninth district, Richard A. 

Dry Company, 
Tulsa; tenth district, Ed Sherwood, Sher- 
wood Display Service, Cody, Wyo.; elev- 
enth district, J. Roy Stewart, Barker Broth- 
ers, Los Angeles. 

The report 
tion of the I. A. 
association 


wealth-Edison 
district, Lloyd 
Inc., Minneapolis ; 


Staines, Vandever Goods 


condi- 
the 
War 
Bonds. The general account shows a total 
of $2,835.35, plus an estimated $4,000 profit 
from the 1942 convention. 

Members of the association at the business 


covering the financial 
D. M. disclosed that 


has $5,180 invested in 


session chose to disregard a request from a 
number of exhibitors and display manufac- 
that the convention alternate 
between Chicago and New York in the fu- 
A motion that the board of directors 
instructed to the 
by Roland Bader’s, 
The directors, following 
that Chi 
of the 


turers asking 
ture. 
refuse 
Spies, 


should be request 


was made St. 
Louis, and passed. 
announced 


the 


a short session later, 


had been selected as site 


cago 
next convention. 

The details 
mended. by 


concerning the man recom- 
elected president for 
the managing ot the 
I. A. D. M. were not immediately known. It 
has been learned since, however, that Albert 
F. French ior the past fourteen 
been directly connected with the retail field 
as assistant to the vice-president of the 
Grand Rapids Store Equipment Corporation, 
later in of store research for the 
New for The Lamson Com- 
pany, Syracuse, and for the past eight years 
assistant general manager of The Leavitt 
Stores Corporation, Manchester, N. H. He 
is 42 vears old, married, and has one son. 
He is past organization-chairman of the 
New Hampshire Council of Retail Mer- 
chants; a member of the Reemployment 
committee of the Selective Service Board 
for New Hampshire; treasurer, Daniel Web- 
soy Scouts of America; mem- 
ot the Manchester 
Manchester chapter 
chairman of 
Manchester Chamber 
of member of the State com- 
mittee the of War Bonds and 
Stamps, and finance chairman for the Man- 
chester District of Boy Scouts. 


the newly 


position of director 


has years 


charge 


England states 


ster Council, 
director 
director, 
American Red 
for the 


ber and past 


Rotary club; 
of the 
solicitations 


Cross : 


Comme 


for sale 


The annual banquet and dance was held 
the Gold room of the Hotel Jefferson, at 
which time Parks made the speech of a 
ceptance found elsewhere in this issue. D1 
ing the evening a wrist-wat 
was presented to Erwin Hiffman, Hiffman 
Display Service, St. Louis, retiring chairman 
of the board of directors. 

Thursday, as usual, was devoted to last 
minute of manufacturers’ ex- 
hibits. 


handsome 


inspections 


Many Display Ideas 
In Sherman Color Guide 


A new “Display Guide for Fall and Christ 
mas,” just released by the Sherman Paper 
Products Corporation, Newton Upper Falls, 
Mass., presents two features particular 
interest to displaymen. In addition to show 
ing fifty-three display full 
color section containing miniatures in au 
thentic ot panels, 
valances, and roll designs. 


of 


ideas, it has a 


colors pictorial murals, 
The new guide recognizes that the mount 
ing limitations on window lighting in coastal 
cities will place a greater selling burden on 
portion of 
for interior set 


interior displays, a_ large its 


suggesting ideas 


sketches 
tings. 


Display For Victory Themes 
Created By Bulkley-Dunton 


The display papers division of The Bulk- 
ley-Dunton Company has created a number 
of interesting patriotic panels to tie-in with 
the “Display for Victory” campaign. 

Among them are “Victory Panel’ prov 
red, white and blue on “Bulkton 
“Washington Monument,” an 
interesting photographic enlargement in four 
natural the landmark ; 
“American Panel” in 
Stars and Stripes beautifully and_ stir- 
ringly Bell” is a tra- 
ditionally rich photographic mural. 


essed in 
Seamless ;” 


historic 
which the 


colors ot 


eagle and 
are 
processed; “Liberty 
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lf I could remember every man I met in 
St. Louis I would be very happy, but such 
is not the case; I do wish to thank you for 
your reader interest in this column which 
you so kindly expressed to me during the 
convention. The following wordisplays do 
not cover half of what you really deserve, 
but here goes: 

In the midst of the election of 
with St. Louis coming out of huddles like 
the Notre Dame team, Wesley Reed, Pevely 
Dairy Company, St. Louis, shouted in the 
confusion: “I got to contact my lawyer, 
first!” .. . Joe Chadwick's flying tackle with 
a speech attached packed with wisdom did 
something we all can long remember .. . it 
was a $500 talk which Joe is capable of 
How- 


officers 


delivering on a moment's notice. 
ard Oehler believes in conventions because 
he has six Weiboldt stores; his six display 
managers registered at St. Louis, left to 
right, George Cox, John Valentine, Eric 
Newdold, Stanley Sandine, Ollie James, 
and Les Hazelwood. . . . R. B. Kuhlman, 
Lamson Brothers, Toledo, reports an error 
which I will gladly correct ... he is not 
in the army, so lay off his job, boys. 

Something new has been added at the Glee 
Stocker home in St. Louis—Bradley Cotton 
Stocker, another boy with two girls 
time card I’m beginning to think I 
should be columning for Boy's Life in- 
stead. of DISPLAY WORLD: ... . BR. -C. 
Kash, editor, DISPLAY WORLD, returned 
from the convention and went immediately 
into a huddle with a severe attack of ap- 
pendicitis. Consequently most of the work 
on this issue is that of N. Silverblatt, 
DISPLAY WORLD'S manager. Little 
Keys has attended three conventions 
with Carl Haecker; he is his nephew and a 
fine boy, too. . .. L. C. Birrell, Wilson, 
Fargo, Wells Company, Idaho, came to St. 
Louis and at the same time his son in the 
Field : 
Joe Man- 
nasie, Joseph Pittsburgh, 
has been with his firm thirty years. ... Ed 
O'Malley, past president of the I. A. D. M., 
Boston Store, Kankakee, IIl., has three sons, 
Paul, all fighting 
S. Army. ...A sign 
“A package 
in your hands says to the whole wide world: 


on my 


Jerry 


army was transferred to Scott 
they got together and how. 
Horne Company, 


Edward, Donald, and 
Irish fighting for the U. 
in Famous-Barr Company says: 


‘I'm carrying my share for Victory.” : 
Carrying yourself to work, they say, is fun 
once you get the habit. Eric Wucherer 
goes up the ladder at Snellenburg’s, Phila- 
delphia. . . . C. M. Shrider, A. E. Starr 
Company, Zanesville, Ohio, has a fine record 
ol twenty-six years in the same store 

not only that but he won two first, three 
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Think this over 


By FRANK G. BINGHAM =e 





second, and two third prizes in’ window 
contests last vear...a good man never goes 
to sleep is the by-line for the above story. 


Leon Longmire, Central Illinois Light 
Company, heads the Peoria, Ill., poster com- 
mittee. The Harry McCauley’s, Hutz 
ler Brothers, Baltimore, make a fine couple 
angle. . . . Joe Apolinsky, Love 
man’s, Birmingham, took an indoor plastic 
show apart and put it into a series of eye- 
stopping Speaking of evye- 
stopping reminds me that Mrs. 
her red print dress at the banquet was ex- 
actly that. . . . Bill Arinow’ reports the 
A. M. C. group will join I. A. D. M. 
Whitelam reports about 100 new members 
in Detroit. Findley Williams, W. L. 
Stensgaard vice-president, has developed a 
splendid poster idea for the Victory Display 
Drive with the great contributing their work 
. poster to sell 
Fort Wayne, Ind., forms a Victory Display 
Club with’ Fred Gilbert president and Elaine 
Mentzer secretary 


from any 


windows. 
Raining in 


for only 50 cents. 


. a good idea for cities 
which do not have organized display clubs. 
Allan Bixby heads the Victory Display 
Committee in Fort Wayne a magazine 
official came in to ask 
spot for his cover with the flag on it 
he nearly went out without his feet touch- 
ing the floor no favors in the Victory 
Display campaign. Ray Williams, B. J 
Naythons, Glen Patrick 
and Don Springer got caught between floors 


Bixby for a select 


Howard Palmer, 
in an elevator at the hotel for almost an 
hour ... the Korrect-Way hostess was not 
in the elevator at the time. ...H. D. Tom- 
Roebuck & Co., Houston, 
looks as grand as his clever displays. 

Kd Urban, thirteen with Bremer'’s, 
Iowa City, joins Karston’s, Madison. 

Charles Day, Northern Illinois Public Serv- 
display 


linson, Sears, 


years 


ice Company, has his shop in a 


bungalow at Elgin, Ill. . Eugene Turner, 
Zachry's, Atlanta, has a victory garden with 
a lot of likeable stuff growing in it, just 
like himself. . . . G. M. Cook, Peoria Dry 
Goods Company; Dan Hansen, Clark & Co.: 
George Briggs, Block & Kuhl, all reported 
H. Jones and W. J. 


Eaton Company, 


from Peoria. . .. J. 
Keeler, representing the T. 
Ltd., Toronto and Winnipeg, 
tending I. A. D. M. conventions for over 


have been at- 
twenty-five years ... what better proof does 
anyone need to prove that the conventions 
are a benefit to the advancement of the dis- 
play procession? these fine gentlemen 
representing a fine firm believe in the merit 
of such gatherings. ... Ted Solomon, Harris 
& Co., and Guy Malloy, 
Dallas, never miss conventions, and if they 
did they 


Neiman- Marcus, 


surely would be missed. . . . The 
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VICTORY 
DISPLAY 
MATERIALS 
















For Write 
Displaymen For Your 
of America Free Copy 






TWO COMPLETE FOLDERS 


fully illustrating and describing the newest 


“DISPLAYS FOR VICTORY” 


materials and ideas for your windows and 
interiors. Styled and created for com- 
plete unity with the VICTORY DISPLAY 
COMMITTEE themes. 


Your own ideas too, can be developed 
from the host of available stock mate- 
rials shown in the two folders. Among 
the materials shown are such outstanding 
items as: 


PHOTO MURALS 


Size: 42"' x 60" 


MULTI-COLOR PRINTS 


All sizes 


5 FT. PHOTO MURAL CUT-OUTS 
Uncle Sam—Fighting Soldier—Flying Fortress 
VICTORY STRIPED 
CURVO PANELS 


STARS AND STRIPES 
CURVO PANELS 


Bent board in three popular shapes 


TABLEAU UNITS 


Third dimensional settings 


VICTORY STRIPED 
FLUTED PANELS 


Panelings, Papers, Valances, Bandings and a 
host of novelties for your Victory Displays! 





Also available is the brand new 


24-PAGE FALL CATALOG 


for the coming season, plus many materials 
for all year round use 











Papers - Boards - Fibres - Fabrics - Novel- 
ties - Laminations - Distinctive Displays 


GREGGORY, Inc. - CHICAGO 


2929 SOUTH WABASH AVENUE 


The Largest Exclusive Display Material 
Laminators, Processors & Manufacturers 
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Sweepstakes prizes were won by Lol 


Ee Y Staines, Vandever’s, Tulsa... she also w 
ODDORTURI EXCHANGE the first and second men’s wear priz 
———— — - —————— —— | which proves what I have always said rig’ 
along that slacks are here to stay in disp! 
Dick Staines, her husband, has a rig 
to be proud. . . . The Fitzsimmons, Io 
City, have a grandson that keeps th 
happy... . B. L. Taylor, Sears, Roebuck 
Co., South Bend, had his first upper ber 
ride back from St. Louis... . The ladies | 
a big time, especially at the Chase ho 
cocktail party ... Mrs. Everett W. Boot 
Memphis, reelected president; Mrs. Thon 
McCormack, Detroit, vice-president, 
@ANIMATED CLOWN—Happily playing music on an immense flute. One window. Mies Sathen Gitvehian. C; 


elected, and 

WEDDING OF WOODEN SOLDIERS AND PAINTED DOLL—In three windows with silace ig tae fede ; s : T Vierhell, 
e storybook backdrops suitable for displaying many toys in foreground, cinnati, treasurer, sone | Poet a — 
@LAND OF OZ—Favorite children’s characters in life size, set in a unit with colorful and St. Louis, newly electec secretary. ate me 
appropriate background. One window. S. Dorsey has been appointed display dir 

@CHRISTMAS PANELS AND BACKDROPS by Bliss—Including fireplaces with on 08 tor, A. DePinna & Co., New York, formerly 

lea ing reindeer, huge picture frames containing giant tree ornaments, storybook e a 1.24- Af = ° i a 

abana to hold mechandise, clock and stairway unit and festive door units. with Lousol Ss, Philadelphia, for the past 

which reminds me that a 


@COMPLETE FIRST FLOOR INTERIOR—Colorful, exciting display for Christmas. three years 


good-buy now is a War Stamp or Bond. 
STIX, BAER & FULLER Photos, Descriptions 





FOR SALE: 
CHRISTMAS DISPLAYS 


@DUMBO—Disney’s lovable baby elephant in a series of three amusing windows, one 
animated. 











Large and Colorful 


Collection of Dramatic 








ST. LOUIS, MO. 


ent on Request 








FOR SALE 


15 figures done in paper sculpture, full 
round and natural size, consisting of: 
2 Sailors; 2 Soldeirs, 2 Marines; 2 Para- 
troopers; 2 Aviators; 1 Indian; 1 Conti- 
nental Soldier; 1 Minute Man; 1 Scout; 
1 Wounded Soldier. 


These are very colorful and will make an 
outstanding Patriotic Window. Write for 


prices. 


Address “‘S. P.”’ 


Care DISPLAY WORLD 





CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, Il. 











Window Trimmer Wanted 


for junior department store; experience in card 
writing needed. Will pay interesting salary. No 
salesmansh'p required. Will interview in St. 
Louis or Memphis. 


GRABER’S STORES, Paragould, Ark. 








DISPLAYMAN WANTED 


Young man, with display studio experience; 
prefer one who has done actual window trim 
ming, plus knowledge of background planning, 
construction, etc N. Y. C. resident. Excellent 
opportunity for one willing to work his way up 
State exp., age, salary Address “S. S.,” care 


DISPLAY WORLD, 175 5th Ave., New York City. 








Wanted---Window Displayman 


and showeard writer for large popular-priced 
department store in Norfolk, Va. Give full par 
t'culars in first letter; experience, marital and 
draft status, age, salary, ete. 


Address “S. L.,” care DISPLAY WORLD 








FIVE-PIECE MECHANICAL DISPLAY 
Santa and his four Merry Music Makers syn 
chronized with music and talk—a_ sensation! 
Priced for quick sale, $350.00. This price in 
cludes loud speaking system and electrical ma 
chine. Photographs and record on request. 


RICHARD A. STAINES 
Vandever’s, Tulsa, Okla. 








Wanted---Christmas Display 


Preferably animated—for men’s and women’s 
ready-to-wear windows and interior. Good con 
dition mechanically and otherwise; also reason 
able. Send photos and descriptive material with 
most reasonable price 


KOLLINER’S, INC., Stillwater, Minn. 








CHRISTMAS DISPLAYS—ONE-THIRD 
ORIGINAL PRICE 
Twenty beautiful Christmas units—Plaster of 
Paris set of Nativity, including 40 bells and 20 
scrolls For sale, $330.00 First come, first 
served. For photographs, write 


RICHARD A. STAINES 
Vandever’s, Tulsa, Okla. 








ADVERTISING—HOME STUDY—The Adver- 
tising Minded Displayman is qualified to make 
the most money. Many have graduated from 
this long-established school. ommon _§ school 
education sufficient. Send for free booklet out- 
lining home study course and requirements. 


PAGE-DAVIS SCHOOL OF ADVERTISING 
1315 Michigan Ave., Dept. 266B Chicage 








Christmas Display Pieces 


Eight beautiful Silvestri units in perfect con- 
dition, at just half price. For photos and fur 
ther information, address A. L. Schelm, WILL- 
SON CHASE CO., St. Petersburg, Fla. Also 


want to buy Christmas displays. 











FOR SALE 


DeVilbiss 8x10x10 Metal Spray Booth 
with motors, air tanks, compressors, etc. 
Originally cost $1,000; sacrificing at $200. 


ADLER & CHILDS, INC., Dayton, Ohio 


Economy Display 
For Victory Windows 

A complete “economy” display set for 1 
tailers’ windows has been introduced by the 
Sherman Paper Products Corporation, New- 
ton Upper Falls, Mass., marking the start 
of a periodic service in cooperation with the 
national Victory display program. The set 
has been designed to meet the needs of the 
many retailers who do not maintain a dis- 
play staff, yet desire a custom-made, eco- 
nomical means of participating in the na- 
tional program to promote War Bonds and 
Stamps through the medium of store win- 
dows. 

Although comprehensive in scope, includ- 
ing a large pictorial panel in full color, 
patriotic streamer, shield-signs, side columns 
and pedestals, the new display set has been 
priced low to bring it within the means of 
even small retailers. The individual units 
comprising the set have been designed so 
that they can be reused separately or with 
other display themes. 


Fourteen New Figures 
Revealed By Spadea 


At an advance press opening held by 
Spadea Studios, 41 West 57th street, New 
York City, fourteen new figures—made up 
of misses and junior misses—were revealed 
recently. A part of the line of “Vitamin 
Girls of 1942,” the mannequins were de- 
signed by Jean Spadea in collaboration with 
Elizabeth Arden and Tom Lee, formerly dis- 
play director for Bonwit Teller. 








DISPLAYMAN desires change. Connection with 
large firm as mgr. or staff member in metropol! 
tan area pref. Able to take charge part or com 
plete dept.; 8 yrs. exp. large women’s and chil 
dren’s specialty stores. Thoroughly competent all 
branches modern display; backgrounds, sign 
writing, interiors. Well educated; married; age 
28; references, samples, photos. Address “BOX 
K. L.,” care DISPLAY WORLD. 

















WANT ADS—Of all kinds. eligible for the Onportunity Exchange 


cash with order. August forms close August 11. 


Only $2.00 per inch. 





SALESMEN—JOBBERS— 
DISPLAY MEN 
to handle a popular line of wide background 
papers, panels, panoramas. 
ACE PAPER CO. 


Display Division 
426 BROADWAY REW YORK, WN. Y. 
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—Above, a barber shop setting brings back fond memories of old-time melodies in this 
interesting display by Bob Phrop for G. Schirmer Music Company— 


LOS ANGELES "WHITE-OUT" 

[Continued from page 11] 
eagle was perched on a pedestal in the back- 
ground. At either side were statues of the 
Minute Men. They were standing on red, 
white and blue drums such as their real 
live buddies of ’76 beat for victory. De- 
fense posters, bonds and stamp kooks were 
carefully placed in the showing. On_ the 
window floor was a motorized army of toy 
soldiers and equipment. 

\ newcomer in this monthly display re- 
port is the window illustrated trom G. Schir- 
mer Music Company in downtown Los An- 
geles. The window theme was “Close Har- 
mony.” An old style barber chair in the 
display embellished the theme. 
Manager Bob Phrop. brought back such 


Display 


memorable songs as “Wait “Til the Sun 
Shines, Nellie,” and “Sweet Genevieve,” bar- 
ber shop quartette “close harmony” songs ot 
the gay 90's. Cardboard squares placed 
corner to corner on the window floor Lave 
the appearance of linoleum. A mannequin 
dressed as a barber, with a comb over his 
ear and a razor strop in one hand, stood 
beside the chair. 


"Starlight'’ Lumarith 
A New Dimout Material 

\fter a two-months’ tryout in cities and 
towns along the New Jersey coast, including 
Atlantic City and Asbury Park, Celanese 
Celluloid Corporation, 180 Madison avenue, 
New York City, announces a new Lumarith 
plastic material that has simplified the dim- 
ming out of lighted show windows. 

Che new material, which they have called 
“Starlight” Lumarith because the blue color 
gives the clear light of stars on a bright 
night, allows full illumination of the win- 
dows both day and night. The new “Star- 
light” Lumarith is attached to specially de- 
signed holders which roll up out of sight by 
day, and which can be pulled down and 
fastened in place at night. Because the 
lights are unchanged behind the screen, 
there is no blurring of merchandise ... the 
brilliance that is so fatal to our ships is 
simply dimmed. 


Complete "OEM Handbook" 
Now Available 

An “OEM Handbook,” describing the func 
tions and organization of the war agencies 
within the Office for Emergency Manage 
ment, is now available. The 72-page book 
let describes in detail the organization of 
the War Production Board, the Office of 
Price Administration and the other con 
stituent agencies of the OEM. Personnel ts 
listed in -most cases down to the branch 
level in each agency. Included are organi 
zation charts of the WPB and the Bureau ot 
Industry Branches of the WPB Division oi 
Industry Operations, as well as a= chart 
showing the relationship of the various Fed 
eral war egncies. Copies of the booklet are 
available in Room 1501, New Social Secur 
ity building, and from the Superintendent ot 
Documents, Washington, D. C., and at OEM 
field offices. 


Vent Inducted Into 
Armed Forces 

J. E. Vent, display director, The Rike 
Kumler Company, Dayton, Ohio, was in 
ducted into the army July 8 Vent is na 
tionally known for his fine display work and 
his excellent display technique will be 
missed for the duration. He is succeeded 
by his first assistant, Elmer Webster. 


What, An |. A. D. M. Convention 
Without Kieffer? 


Clement J. Kieffer, display director, The 
Kleinhans Company, Buffalo, N. Y., was 
missed at the St. Louis I. A. D. M. conven- 
tion. His dynamic personality and constant 
faith over the years in the great possibilities 
of display progress through organization al- 
ways made him a forceful personality in 
display conclaves. His absence was necessi- 
tated by an emergency operation on Mrs. 
Kieffer, and it is to be hoped that she has 
fully recovered at this time. A telegram 
of best wishes and hope for a quick recovery 
were sent to Mrs. Kieffer by the I. A. D. M 





Double 
Debut! 


Our NEW line =§ 
Our NEW showroom 


Our new 


line of Patriotic and 


Christmas Displays 





























--finest in our long 
history --is now on 
display in our beau- 
tiful new showroom 
which sets a new 


the displayman. 


May we look for- 
ward to seeing you 
real soon? 



















Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


() Air Brushes 
CJ Tr e Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Crepe Papers 
Composition Pieces 
Cut-out Letters 
Cutting Machines 
Decorative Papers 
Decalcomania 
Display Furniture 
Display Forms 
Display Letters 
Display Racks 
Drawing Boards 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 
Foils 
Giass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lacquering Outfits 
Lamp Coloring 
Lithographed Displays 
Mannequins 
Mouldings 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Ren meng (Window) 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Price Cards—Tickets 
Price Ticket Holders 
Sale Banners 
Socks— Window 
Show Cards 
Show Card Colors 
Show Cases 
Show Case Lighting 
Signs—Card Holders 
Signs—Brass—Bronze 
Signs—Electric 
Sleeve Forms 
Stencil Outfits 
Stock Posters 
Store Designing 

Store Fronts 

Tackers 

Time Switches 

Turntables 

Valances 

— Board 


] Wigs 
() Window Lighting 


C) Do you wish a copy of their catalogue? 
() Do you plan to remodel your store soon? 
CL) Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI, OHIO 
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Firm 

Display Manager 
Street 

City 
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JULY, 1917 

J. P. Northrop resigned as first assistant 
to Charles Wendel at the J. L. Hudson 
Company, Detroit. 

William Fitzgerald left his position as 
first assistant at Arnold Constakle & Co., 
New York City, to take a similar post with 
Bamberger’s, Newark. 

J. J. Kelly joined J. N. Adam & Co., Buf- 
falo, as a buyer. He had been formerly with 
Lit Brothers, Philadelphia, as display man- 
ager. 

C. W. Mack resigned as display director 
for Crowley, Milner Company, Detroit, to 
join the United States cavalry. 

W. G. Toll, a veteran of the Boer war, 
was commissioned in the United States 
army. He had been display manager for 
Friedman-Spring Dry Goods Company, 
Grand Rapids. 

Another Grand Rapids display manager to 
make a change was A. J. Wagner, who left 
the Ira M. Smith Company to take a similar 
position with Warner-Edwards Company, 
Marion, Ohio. 

Ed O'Malley, the Chicago Store, Kanka- 
kee, IIL, won first prize of $100 in an Aero- 
lux display contest. 

H. H. Riegel resigned as display manager 
for A. Harris & Co., Dallas, to join Hurst 
Brothers, of the same city. 


JULY, 1932 

Richard Dougherty succeeded Harry Cook 
as display manager for Hearn Department 
Stores, Newark. He had been with Stewart 
& Co., of the same city. 

The Pacific Coast Association of Display 
Men convention plans were announced. The 
sessions were to be held in the Olympic 
hotel, Seattle. William Scharninghausen was 
president of the organization. 

James A. Foley, secretary of the Inter- 
national Association of Display Men, re- 
turned to his duties after several weeks’ 
absence due to a serious illness. 

Among display managers whose work was 
featured in current trade magazines were 
the following: Edgar S. Lieberman, Rich's, 
Atlanta; Carl Shank, Stix, Baer & Fuller 
Company, St. Louis; L. E. Kelly, The Bos- 
ton Store, Chicago, and Allen Kagey, Man- 
del Brothers, Chicago. 

Display Career 
Bows To Cupid 

Esther Hayes, formerly first assistant in 
the display department of Burger-Phillips 
Company, Birmingham, and secretary of the 
Birmingham Display Club, was married in 
Las Vegas, Calif.. on June 6. She will make 
her home in Los Angeles. 


Roesch Resigns 
From Gus Blass 

Aiter four vears with the Gus Blass Com- 
pany, Little Rock, C. L. Roesch has resigned. 
His future plans have not been announced. 





| 


| 
| 


JULY, 1942 








ADVERTISING INDEX 


JULY, 1942 


Ace Paper Co., Inc., The 
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Barrango Co., C. 

Becker Sign Supply Co. 
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Victory Display Committee 29 
Williams, Inc., Jas. B. 
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Wold Air Brush Mfg. Co. 





Zeppen-Field Studios, W. M. 








VICTORY == 
D Cc Di AY G fg THREE PLANTS 


TO FIT EVERY STORE BUDGET sreiagaeanidiinellati 
IN AUTHENTIC VICTORY DISPLAY COMMITTEE THEMES WAR PRODUCTION 


THE AUTHENTIC THEME 
FOR JULY 13th to 20th 
“LET'S ALL FIGHT” 


The L. A. Darling Company's metal plant 
and the Midwest Foundry, a division of 
L. A. Darling Company, are both now on 


a 100% war production schedule. 





The Plastic Division of the L. A. Darling 


Company is operating over 75% on vital 


THE THEME FOR JUNE 
26th to JULY 4th 
“Let's Keep The Flag Flying” 


war equipment, with ever increasing mo- 


mentum. 


Darling's many friends and customers are 
entitled to know these facts. Display 
equipment production and service will 
not be “as usual’! But, until the war is 
won, Darling's facilities and man power 
THE THEME FOR AUGUST 
12th to 19th 


“AVIATION DAY” 


will be devoted to our nation’s war effort. 


Our Plastic Plant will continue to man- 
ufacture display equipment of non-stra- 
tegic materials. A new 48-page catalog 
is just off the press filled with a variety 
of new display creations that will enable 
you to carry on your display program in 


an efficient and productive manner. Write 


SEE COMPLETE LINE OF PATRIOTIC DISPLAYS 


IN PARLOR 5 — SECOND FLOOR for your copy today. 


SUSTAINING MEMBER 


\DISPLA 
L. A. DARLING COMPANY 


BRONSON MICHIGAN 
New York Office and Showrooms 


Suite 735 Marbridge Bldg., - 34th at Broadway 
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BRONSON VEILIVAL MICHIGAN 
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SHERWIN-WILLIAMS CO. (DEPT. S) 
101 PROSPECT AVENUE «+ CLEVELAND, OHIO 
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